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ANNOTATION

The topicality of the theme of the Doctoral Thesis “Possibilities for
Increasing Competitiveness of Small and Medium-sized Enterprises through
the Partnership Improvement Model” is related to the insufficient
competitiveness of SMEs working in Latvia in several sectors of the national
economy. Accordingly, the importance of topical and improved partnership for
promoting competitiveness will increase, starting with the development of
technical documentation of the product to be produced and the supply of the
necessary resources for its production, ending with the acquisition of a new
market in oversea countries and sales of the manufactured product. SME
owners and managers often lack the knowledge, skills and experience to
identify partners who fit their business goals and build mutually beneficial
partnerships.

The target of the Doctoral Thesis is to investigate the changes in the
competitiveness of SMEs in major sectors of the economy and to reveal the
importance of improved partnership in increasing the competitiveness of
enterprises through the partnership improvement model. Several tasks are
defined in order to achieve the target of the Doctoral Thesis, the most
important of which are to explore the theoretical aspects of competition,
competitive advantage, competitiveness and partnership, to reveal their
interrelation; to explore the importance of partnership in increasing business
competitiveness; to analyse the economic performance of micro, small and
medium-sized enterprises working in the most important sectors of the
Latvian economy; to explore changes in SME competitiveness and identify
sectors of the economy where micro, small and medium-sized enterprises
show higher competitiveness; to explore the impact of SME partnerships and
partnerships on the performance and competitiveness of SMEs in the domestic
and overseas countries; to develop a model for improving the SME partnership
and assessing its compliance.

To achieve the target, there was made a wide-ranging research on the
theoretical aspects of competitiveness and partnership, the most important
concepts are defined; changes in the competitiveness of SMEs in sectors more
important for the development of the Latvian economy; identified key aspects
of SME competitiveness and partnership; identified obstacles to a mutually
beneficial partnership; several models have been developed for SME owners
and managers to form management decisions about partner identification,
building mutually beneficial partnerships and maintaining them updated.

The Thesis consists of an introduction, 3 chapters, conclusions and
proposals, a list of bibliographic units and other data sources. The main text
of the Doctoral Thesis is described in 256 pages and illustrated with 17 pictures
and 97 tables. There are 3 appendixes. The bibliography includes 163
bibliographic and data items.
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GENERAL DESCRIPTION OF THE DOCTORAL THESIS

Research Topicality. The topicality of the theme of the Doctoral Thesis
“Possibilities for Increasing Competitiveness of Small and Medium-sized

|II

Enterprises through the Partnership Improvement Model” is closely related to
the intense economic globalization processes and insufficient competitiveness of
SMEs working in Latvia in several sectors of the national economy. Nowadays,
entrepreneurship is impossible without involving partners and the creation of
mutually beneficial partnerships. Accordingly, the importance of updated and
improved partnerships in promoting the competitiveness of SMEs will increase,
starting with the development of the technical documentation of the product to
be produced, the supply of the necessary and appropriate resources for its
production, the acquisition of a new market in the overseas countries and the sale
of the produced product. This requires the owners and managers of SMEs to take
constant care of increasing the competitiveness of their products in the domestic
market and overseas markets. It is therefore of general importance to identify
and attract business-friendly partners inland and abroad. Observations in practice
show that SME owners and managers often lack the knowledge, skills and
experience to identify partners who fit their business targets and to form mutually

beneficial partnerships.

Nowadays, the partnership is widely used to build and strengthen the
competitive advantage. It is based on the integration of resources, knowledge,
experience and various opportunities — every individual, companies or other
organizations involved in the partnership have their own resources, resource
suppliers, their own markets and their partners in the distribution of goods. It is
a significant wealth that introduces great opportunities for business development
and / or for increasing the competitiveness of SMEs in the local market and
globally.

Export markets play a key role in forming partnerships. Partnership-based
companies that deal with services and / or sales of goods have accumulated the
specific knowledge and skills needed for successful entrepreneurship that cannot
be obtained at any world university. As part of the partnership, its members have
new opportunities to reduce the cost of acquiring the export market, to gain new
knowledge of customer changing quality requirements, their quantitative and
qualitative characteristics; save time for partner search and minimize failure
effects when identified partners do not work on a win-win basis. In practice, it
has been proven for many times that a mutually beneficial partnership accelerates
the resolution of many complex business issues, increases the efficiency of
adopted management decisions, contributes to the quantitative and qualitative
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matching of production resources, reduces production costs, and promotes the
compliance of manufactured products with changing customer requirements.
Successful partnerships help SME owners and managers identify the threats to
the external environment in a timely manner, minimizing their negative impact
on the company's performance.

The socially economic value of the partnership is based on the mutual
correspondence of the partners, the awareness of the need for mutual cooperation
among the parties, based on mutually beneficial economic interests - it will be
more profitable than the one, trying to achieve the desired effect in the external
business environment. In forming a partnership, i.e. selecting potential partners
for cooperation, it is essential to be able to assess the need for a potential
partnership and its relevance to the business objectives and development
strategy of every company. A partnership based on the potential of other entities
and organizations to promote resource efficiency and help raise the
competitiveness of stakeholders is one of the most effective and legal ways for
SMEs to relieve competitive pressure from large companies.

The topicality of the research theme is reinforced by the lack of scientific
research in the Latvian academic environment on partnership and their role in
improving the competitiveness of SMEs. Practically important questions about
partner identification, evaluation and forming mutually beneficial partnerships,
their theoretical aspects and the connection with the improvement of
competitiveness of enterprises and other organizations are still not included in
higher education study programs. Thus, identifying and partnering with business
partners becomes a difficult barrier to key business stages and increase the
competitiveness and value of SME products, because if one has the idea and the
other has the resources to implement that idea, the two will ultimately benefit.

Recognizing the important role of SMEs in the development of the national
economy, many scientists from different parts of the world are exploring the
different dimensions of these partnerships, seeking the most appropriate model
for building a more resource-efficient partnership, producing more quality
products and increasing the competitiveness of SMEs in local markets, especially
overseas. Researching a large number of scientific publications on this subject,
research in this area is divided into several groups. Over the last decade, great
attention has been paid to building partnerships to achieve innovative goals -
developing new products and modernizing technologies (Sarvaiya, H., Eweje, G.,
Arrowsmith, J. 2018; Henttonen, K., Lehtimaki, H. (2017); Simba, A., Ojong, N.
(2017); Eadie, R., Potts, S. 2016) The second is related to exploring the legal and
economic aspects of the partnership in launching overseas markets. In this
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context, the positive aspects of the different forms of partnership are analysed
and assessed, and the causes of failure are studied (Knoben, J., Bakker, RM 2018;
Roxby., 2018; Bakker, RM2016; Arino, A., Ring, PS 2010; A., De La Torre, J.,
Ring, PS 2001; Sheppard, BH, Sherman, DM 1998) The third research direction
focuses on building strategic partnerships among companies and other
stakeholders in different countries to achieve quantifiable goals (Saci, F.,
Jasimuddin, SM 2018; Dobre-Baron, O., Nitescu, A .. 2019; Bouncken, RB, Pesch,
R., Kraus, S. 2016) For Developing New Products, Enhancing Competence of SME
Managers and Staff, Developing Events partnership building with educational
institutions and scientific organizations is important for increasing the company's
competitiveness (Sadeghnezhada, et al., 2018; Griggs, 2015; Staiculescu, et al.,
2014; Billett, 2007) Billett, 2006; Cardini, 2006) The latest research group
includes research on private-public partnerships, which are being focused on by
politicians, businessmen and scientists (Viglianisi, A., Rugolo, A., Calabro, J.,
Della Spina, L. (2019), Osei-Kyei, R., Chan, APC 2018; Eitan et al., 2018; Cheung,
E., Chan, A.P.C., Kajewski, S. (2009); Abadie, R., Howcroft, A. (2004). The scope
of research on the use of the accumulated money of merchants in the expansion
and / or modernization of the national economy infrastructure is developing quite
rapidly, therefore the potential co-operation participants have to learn to avoid
repeating mistakes made by others and to establish mutually beneficial and
effective partnership in the implementation of projects important for the
development of the country.

According to the Thesis, a study is made on the advantages of
competitiveness, the preconditions for their formation and the competitiveness
problems of SMEs. Research results published in various academic journals and
monographs reveal that researchers in many countries around the world are
engaged in issues related to the peculiarities of SME competitive advantage in the
context of intensifying economic globalization (Porter, 2011; Porter, 2008;
Rzepka, 2017; Chih-Hsing,, 2017; Gu and Su, 2018; Boone and Kurtz, 2011;
Davcik and Sharma, 2016; Ejrami, et al., 2016; Hitt, et al., 2014; Walker, 2016).
Several researches have discovered new opportunities for using partnerships to
build competitive advantage (Kurniawan, 2016; Mawdsley an Deepak 2018;
Morgan, et al., 2018; Park, et al., 2015) In the past decades, research into the
benefits of building a strategic alliance, its potential benefits has emerged in the
academic world and losses (Walker, 2016; Russo and Cesarani, 2017; Shumate
and O'Connor, 2010; Wittmann, et al, 2009). Various aspects of increasing
competitiveness are also a constant concern of Latvian scientists. Among them
are Pols, Emsins and Ozolina (Pocs, et al, 2018); Geipele, i., Geipele, S.,



F.Fototova, and I.Stamure (K Fedotova, I Geipele, S Geipele, I Stamure, 2013),
Denisov and Judrup (Denisov, Judrup, 2008), Vasilyev and Glebev (Vasilyev,
Geelebow, 2010), Miglow and Solovyow (Miglav, et al., 2015); Beckowski, 2012
and many others.

Many scientific studies have demonstrated the importance of SMEs for the
development of national economies. In the OECD countries (The Organisation for
Economic Cooperation and Development), more than 95% of all enterprises have
the characteristics of an SME classification, employing more than 60% of all
employees and the proportion of added value produced ranges from 50% to 60%
(OECD, 2018).

According to the topic of the research, the object of the research -
competitiveness of micro, small and medium enterprises, but the subject of the
research — possibilities to increase the competitiveness of SMEs is determined,
using the model of partnership improvement and updating.

Target of the Thesis:
to explore the changes in the competitiveness of SMEs in major sectors of the
economy and to reveal the opportunities for an enhanced partnership in
enhancing the competitiveness of companies through the developed
partnership development model.

The following major tasks are defined to achieve the target:
1) explore theoretical aspects of competition, competitiveness and
partnership;

2) explain the key concepts of competitiveness and partnership;
3) analyse the demographic indicators of Latvian enterprises;

4) analyse the performance of SMEs and identify sectors where micro,
small and medium-sized enterprises show higher competitiveness;
5) study the impact of SME partnerships on the performance of SMEs;

6) identify opportunities for enhancing the competitiveness of SMEs
through updated partnerships and developing a model for SME
partnerships.

Hypothesis of the Doctoral Thesis: An important aspect of increasing
the competitiveness of SMEs is a constantly updated and improved partnership
that meets the company's business objectives.

To achieve the target of the research, the Thesis is subject to restrictions:
- SME competitiveness research is carried out in the period from 2010 to
2017;



- the competitiveness study includes the sectors most important for
national economic development and the SMEs working in them;

- in the SME competitiveness study, the data of CSB (the Central
Statistical Bureau) of the Republic of Latvia and Lursoft are used;

- the missing data on the economic performance of SMEs in 2017 are
projected using the expert method.

The methodology of the Doctoral Thesis consists of the object and

subject of the research, as well as a set of methods corresponding to the aim

and tasks of the Thesis:

- Methodology of research of scientific works, including critical creative method

and logical approach method is used to analyse and evaluate the results of
other scientific research on the object and subject of the research, as well as
the content of the most important concepts of the Thesis;

- Analysis and deduction, synthesis and induction techniques are used to
identify key aspects of SME competitiveness building, as well as to identify key
barriers to enhancing partnership compliance;

- Graphic methods are used to study the nature of dynamic queue changes in
the indicators included in the SME Competitiveness Study and to identify
trends, as well as in the development of competitiveness and partnership
building models included in the Thesis;

- Quantitative research methods, together with sociological research methods,
are used to obtain relevant data from respondents on the use of partnerships
to increase the competitiveness of SMEs and to achieve the results of the
survey;

- Statistical methods are used in the processing of data used in the SME
competitiveness study, as well as other methods for achieving the goal and
performing the tasks.

The research results reveal several scientific novelties:

1) the theoretical aspects of competitiveness and partnership have been
studied and a model has been developed that reveals the interrelation of
these concepts;

2) definitions of the most important concepts for the topic and purpose of
the Thesis;

3) an updated study on the competitiveness of Latvian micro, small and
medium-sized enterprises after the economic crisis and sectors where micro,
small and medium-sized enterprises show higher competitiveness;



4) for the first time in Latvia, a survey of micro, small and medium-sized
enterprises was conducted on the importance of partnership in enhancing
the competitiveness of products produced by SMEs.

5) the most significant barriers identified that prevent SMEs from building a
sufficiently effective partnership to increase competitiveness and achieve
targets;

6) opportunities to increase the competitiveness of SMEs through mutually
beneficial, updated and improved partnerships;

7) using the results of the research, the model for updating and improving
the partnership developed can be useful for continuing research on the
competence of SME owners and managers in building appropriate
partnerships and their ongoing updating.

Practical significance of research results:
a) develop a model of competitiveness and partnership between partners
to enable SME managers to increase their level of competence in the
development of appropriate partnerships and take more appropriate
decisions to update and develop partnerships;

b) Definition of the most important concepts for the topic and purpose of
the Thesis, as well as critically creative evaluation of other research results
devoted to the partnership, for the development and improvement of study
programs on issues of increasing competitiveness and building more
effective partnerships;

c) the results of the study on the competitiveness of Latvian SMEs after the
economic crisis and the results of micro, small and medium-sized
enterprises' competitiveness can be used to improve the government policy
for state support and to update the SME support program;

d) open opportunities to use partnerships to increase competitiveness can
be useful in making management decisions not only for SMEs but also for
the competitiveness of large companies;

e) identified major obstacles to building a sufficiently effective partnership
for government decision-making on enhancing the competitiveness of the
business environment, increasing the number of SMEs for cooling, and
raising the level of competence of SME owners;

f) the developed partnership model for upgrading and upgrading the
partnership, as well as other models developed in the course of work to
enhance knowledge and leadership decisions in partner identification and
mutually beneficial partnerships to increase the competitiveness of
manufactured products in local and overseas markets.
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Theses to be defended in the Doctoral Thesis:
1) in scientific research, there is a great diversity of the most important
notions of the topic of work and the object of research - competitiveness and
partnership, besides, several scientific articles reveal obvious inconsistencies
in practice and the content of defined concepts;

2) micro, small and medium-sized enterprises working in the national
economy of Latvia show different results in increasing competitiveness by
economic sectors and enterprise groups;

3) The results of the research reveal the most important partnership effects
in domestic and overseas countries, which should be taken into account in
increasing the competitiveness of the products produced by the SME
partnership;

4) Developed partnership-building, updating and enhancement models open
up opportunities for SME owners to identify partners that are more
appropriate to their business goals and to take care of a renewed, improved
and mutually beneficial partnership.

The results of the research have been approbated at several local,
international scientific conferences and other events, the most important of
which are:

1. The author has presented his research at international scientific
conferences:

1.1) Report ,Strategic Partnership Model: from Designh to Assessment”
international scientific conference 2" International Conference Actual
economy: Local solutions for Global Challenges: ACE - 2015, Czech
Republic, Prague December 10-11, 2015.

1.2) Report ,Strategic partnerships in the construction Industry in Latvia”
13t EBES Conference, Istanbul, June 5-7, 2014.

1.3) Report ,Strategic Partnership Multi-Factor Case Analysis”
International Scientific Conferences: 4™ WHITHER OUR ECONOMIES,
November 13-13, 2014. Mykolas Romeris University.

1.4) Report ,Development of partnerships in construction material
production”, XIV International scientific conference of Turiba University,
30.05.2013.

1.5) Report ,,Analysis of Competitiveness of Latvian Enterprises, The 2"
International Conference on Business and Management izmir, Turkey
April 27-29, 2012.

1.6) Report ,The points of intersection of business and higher education”
VIII Annual International Conference on issues of economic development
in the modern world, ,Sustainable Development of Russian Regions:
Human and Modernization” Yekaterinburg, Russia, April 22-23, 2011.
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1.7) Report ,Lideriba, partneriba un vadibas |Emumu atbilstiba - pamats
~Sakret” izaugsmei Baltijas valstis” Latvijas Bankas gadskart€ja
tautsaimniecibas konference ,Globalas problémas un lokalas iespé&jas:
Baltijas valstu sasniegumi un perspektivas” ("Leadership, Partnership
and Compliance of Management Decisions - The Basis of" Sakret for
Growth in the Baltic States "Annual Banking Conference of the Bank of
Latvia" Global Challenges and Local Opportunities: Achievements and
Prospects of the Baltic States "), October 12, 2011.

1.8) Report «BHyTpeHHME N BHELIHME KOMMYHUKaUNSA KOMNaHun. Nouyemy
3TO BAXHO M Kak 3To caenatb» International Conference «byamukc-
YkpanHa» Yalta, Ukraine September 24-26, 2012,

1.9) Report ,The strategy of partnership - a factor of increasing value
and competitiveness of enterprises” International conference Dry mixes
for the XXI century: technologies and business, Veliky Novgorod, Russia,
August 17-19, 2010.

1.10) The Markets for Drymix Mortars in the Baltic States and
Competitiveness. Annual international conference: Russian Mortar Days
with Market Focus. Moscow, Russia, December 01-02, 2010.

2. The results of the research have been used in the improvement of the
study program in the issues of business management and improvement of
competitiveness. Several years of lectures in professional study programs
on identifying potential partners and building mutually beneficial
partnerships.

3. For several years the author has participated in the work of the State
Examination Commission in defending bachelor and master thesis in
business management programs.

4. The results of the research are presented in several business conferences
of entrepreneurs in Latvia and foreign countries, as well as in professional
qualification improvement courses for SME owners and managers in issues
of partnership building and updating.

5. The results of the research have been discussed several times in the RTU
(Riga Technical University) Convention and the Convention of the Faculty of
Material Science and Applied Chemistry of RTU on issues related to the
selection of partners and improvement of the established partnership in
order to increase the competitiveness of the higher education institution and
the faculty and the rating in the international evaluation.

The research results are presented in several scientific articles,
scientific journals and other editions:
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1. Vanags A., Abeltina A., Zvirgzdina R. (2018) Partnership strategy model
for small and medium Enterprises. Problems & Perspectives in Management
Volume 16, Issue 1, 2018. pp. 336-347.

2. Zarina, V., Vanags, A., (2015) Strategic Partnership Model: from Design
to Assessment 2" International Conference Actual economy: Local solutions
for Global Challenges: ACE - 2015 +, Czech Republic, Prague 10-
11.12.2015. 225-226 p.

3. Zarina V., Begec S., Vanags A. (2014) Strategic partnerships in the
construction Industry in Latvia; 13% EBES Conference proceedings, ISBN:
978-605-64002-7-8, Thomson Reuters Conference Proceedings.

4. Vanags, A., (2014) Strategic Partnership Multi-Factor Case Analysis.
International Scientific Conferences: 4% WHITHER OUR ECONOMIES.
Mykolas Romeris University.

5. Vanags, A., (2013) Development of partnerships in construction material
production, Proceedings of the XIV International scientific conference of
Turiba University, 30.05.2013, ISSN 1691-6069.

6. Zarina, V., Strele, 1., Fogelmanis, K., Vanags, A., (2012) Analysis of
Competitiveness of Latvian Enterprises, International Journal of Business
and Management Studies. Vol. No 2, 2012, ISNN: 1309-8047 (Online)

7. Vanags, A., (2012) “Inovacija Latvijas liela iesp&ja” (Innovation as Latvia's
Great Opportunity), Forbes, Economy, March edition.

8. BaHnarc A. (2010). Crpatermnsa naptHepcTtBa — (akTop MOBbIWEHUSA
LEHHOCTM WU  KOHKYpPEeHTOCnoCobHOCTM npeanpuatna. [oknaabl
KoHdepeHUnn
BALTIMIXhttp://www.baltimix.ru/confer/confer_archive/reports/docl
ad10/sakret2010.pdf.

9. [onrun 3.M., BaHarc A. (2010). CtpaTerusa napTHepcTBa — (pakTop
YCNEWHOCTU U MOBbIWEHUA KOHKYPEHTOCNOCOOHOCTM KOMMaHuM.
Zurnala ByaiBenbHi MaTepuanbl, BUpobu Ta caHiTapHa TexHika. Bunyck
37, 2010, cTp. 68-75.

10.BaHarc A. (2008). ®paHwusHas cuctemMa - OCHOBaA An4
3 PeKTUBHOrO pas3BuUTUA ToBapHoOro 3paka. CO6OpHUMK [OKNagoB
CtponXMN4 2008, Kues MBC, cTp. 22-25.

The volume and structure of the Thesis are tailored to the topic of the

work. It is subordinated to the object and subject of the Research, as well as the
purpose and tasks. Structure design takes into account the relevant rules and the
willingness of the potential reader to find the results of the study that interest him
as soon as possible. Therefore, the Work is divided into 53 chapters and
subchapters, accompanied by an introduction and end, as well as a list of
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bibliographic units and other data sources used. The results of the study are
presented on 256 pages and included in 3 annexes. 17 pictures and 97 tables are
added to complement, refine and detail the text.

The first chapter of the Thesis presents theoretical aspects of theoretical
issues: competition, competitive advantage, competitiveness and partnership,
using a wide range of scientific articles and other academic publications. In the
works of other authors, the explanation of the most important concepts of the
Theme and the interrelation and interaction of these concepts are identified. Using
the results of theoretical research, several models are being developed that give
new knowledge and a clearer picture of how SMEs can develop and increase their
potential by engaging partners and building mutually beneficial partnerships.
Based on the knowledge gained and an in-depth understanding of the subject and
subject of the study, explanations of the most important concepts are developed
and their interrelationship is revealed.

The second chapter of the Thesis focuses on the competitiveness of
micro, small and medium-sized enterprises and its changes in the post-crisis
period up to 2017. At the beginning of the chapter, the demographic indicators of
enterprises working in the Latvian economy are studied, which give general
knowledge about the ability of SMEs to resist threats to the external environment
and the level of competence of SME managers in making effective management
decisions, taking into account rapidly changing events in the external business
environment. Further research focuses on the specific competitiveness of SMEs
and the decisive economic outcomes of the change in the breakdown by industries
dominated by private business and products with higher added value.
Summarizing the indicators of competitiveness changes obtained in the course of
the research, the necessary knowledge about the sectors of national economy is
obtained, where micro, small and medium enterprises show higher
competitiveness in conditions of rapidly changing external environment.

The third chapter of the Thesis focuses on the results of the empirical
research on SME partnerships with different entities and organizations and the
impact of the established partnership on the competitiveness of the company. In
this case, qualitative and quantitative research methods corresponding to the
purpose, object and subject of the research are used, surveying a wide range of
SME managers and processing the data obtained in the research. This identifies
the most important barriers to identifying suitable partners and building a
sufficiently effective partnership. As a result of the research, new knowledge on
the results of the partnership between micro, small and medium-sized enterprises
is acquired by establishing partnerships with enterprises in the domestic and
overseas countries, as well as with educational institutions and scientific
organizations. The results of the study have been used to develop a partner
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identification and partnership building and partnership compliance model that can
be useful for micro, small and medium-sized enterprises to find the most suitable
partners for their activities and to constantly update and develop the partnership
network.
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1. SME Competitiveness, Partners and Partnerships -
the Most Important Theoretical Aspects

The main categories of market economy - competition, competitive
advantage, competitiveness and partnership — are studied in the narrower
sense - in the growth of small and medium-sized enterprises, their importance
in the whole national economy - cities, regions and counties. In this context,
the focus is on partnership and partnership as a key competitive strength. In
the public communication space as well as in the academic environment, the
concepts of “competition, competitive advantage and competitiveness” are
used rather broadly, but observations in practice show that their users often
have a vague content about the content of these concepts.

For the purpose of studying the concepts necessary for the Doctoral Thesis,
dictionaries published in Latvian and English are used, as well as a wide range of
scientific articles that reveal the wide variety of the content of these concepts.
There are a number of shortcomings in the explanations of the concepts selected
for the evaluation, the most important of which are the features of tautology,
plagiarism and subjective idealism, as well as the mismatch between economic
theory and practice. The assessment of the concepts selected for the work will
lead to the development of a model of elements of SME competitiveness included
in Picture 1.1.

As it can be seen from the model of the elements that make up the
competitiveness of SMEs in the figure, most of the research works included in the
research are devoted to finding out the consequences of competitiveness by
ignoring the causes (Magretta, 2012; Delgado et al., 2012; Chao-Hung, Li-Chang,
2010; Jankowska, et al. , 2010; Keegan, W] 2007; Several studies focus on the
consequences of competitiveness - profit, quality product and other elements
(Zelga, 2017; Dennisisov, 2016; Martin et al., 2006; Wang, 2014; Vanags, 2013;
Saloner, 2001; Besanko, 2000; McCarthy, 2015 ). Researchers have therefore
drawn attention to such profitable aspects as a qualitative product (Reguia, V.,
2014; Siudek, and Zawojska, 2014; Popa, and Pater, 2012. Jankowska, et al,
2010); low production costs (Humbatova, 2018; Jared, et al., 2018; Denisenkov,
2016; Sujova, and Hlavackova, 2015; Maurilio, and Rodrigo, 2015); ability to
operate and flexibility (LiSe, 2014; Chao-Hung, Li-Chang, 2010; Jankowska, et al,
2010) in a rapidly changing business environment (Zelga K., 2017; Ambec, 2013;
Lee, J. And Karpova, EE, 2018; Fankhauser, 2012).
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Picturel.1 Key elements of SME competitiveness
Source of information: Developed by the author, using the acquired knowledge of
competitiveness

An important aspect of generating profits is the threat and skills to avoid
them, as well as opportunities and their use (Hanson, et al., 2012; Flanagan, et
al., 2007; Newbert, 2008; Yalcinkaya, et al., 2015; Akhter, and Barcellos, 2013
Porter, and Linde, 1995), with which businesses have to face the challenge of
increasing the competitiveness of their business. In a number of studies,
increasing the competitiveness of SMEs is linked to increasing productivity
(Delgado et al., 2012; Humbatova, 2018; Zelga, 2017), the adequacy of the price
of the product produced (LiSe, 2014; Christodoulopoulou, and Tkachev, 2014;
Baccaro, and Tober, 2017; Toni , et al., 2017) and its uniqueness (Zelga, 2017;
Denisenkov, 2016; Vanags, 2013; Jankowska, et al., 2010; Siudek, and
Zawojska, 2014) and other competitive elements that are studied in many
countries around the world.

Taking into account the research results on the elements of
competitiveness, the development and updating of the competitiveness of SMEs
is being developed, which gives a more complete picture of the elements that
make up the competitiveness, their interconnection and interaction. The
developed model is included in Picture 1.2.

In the model below, the competitiveness of SMEs is subordinated to
predominant elements — competitors, as well as threats and opportunities in the
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external environment. Owners and managers of SMEs are different and unique
entities, so they perceive the external environment and the threats and
opportunities in it differently, using often very unique sources of information.
These data sources are divided into groups in the model. These data are used for
management decisions on the measures to be taken to increase competitiveness.

MARKET OF ECONOMIC
o i - »@ ___ | MARKET FOR GOODS AND SERVICES
|
OWNERS AND MANAGEMENT

A BUYERS
ER VENDORS/ ICRO,
—> RESOURCES ) MANUFACTURED OF GOODS
SELLERS MEDIUM-SIZED PRODUCT AND SERVICES
PRISE AND M
PETITIVENESS '

@

TR

Picture 1.2. SME Competitiveness Formation and Actualization Model
Abbreviation of abbreviations used in the picture:
DT - data; TR - Total Revenue; TC - Total Costs; PK - services; ER -
Economic Resources

Source: Model developed by the Author

In practice, many SMEs have noted that many SME owners and managers do not
pay enough attention to changing customer requirements. Therefore, the product
offered on the market is sometimes outdated or its price does not correspond the
alternative products offered by competitors (LiSe, 2014; Wang, 2014; Siudek, and
Zawojska, 2014; Jared, et al., 2018; Zelga, 2017; Denisenkov, 2016; LiSe, 2014).
The figure shows that the sales of manufactured products generate the company's
income - TR, which is the only bearer of potential profits. But the existence of
profit can be verified by settling with the resource suppliers, which is represented
by the abbreviation - TC - total cost.

Taking into account the results of the research on the content of the
concept of competitiveness, an explanation of the term “competitiveness of
SMEs” is more appropriate for the purpose of the Thesis:

SME Competitiveness - a set of company-specific features that are
combined with other resources and are constantly used to achieve the
company's business target.
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The content of the concept of competitiveness, as defined above, is used in further
empirical research to identify the potential opportunities for an enhanced and
improved partnership for SME competitiveness.

The paper contains a comparatively large number of research results in
which authors have sought to reveal the content of competitive advantages
(Bharadwaj et al., 1993; Dash, A.K. 2013; McCarthy, N., Rouse, W.B., Serban,
N. 2015, etc.). The identified explanations reveal several shortcomings. Several
definitions are tautological and do not correspond to the regularities and
observations of economic theory in practice (Zainurossalamia, et al., 2016;
Powell, 2001; Dash, 2013; McCarthy, et al., 2015; Keegan, W.]. 2007; Tabarsa.
2013, etc.). In some cases, the explanation is unclear and fuzzy (Hosseini, et al.,
2018; McCarthy, N., Rouse, W.B., Serban, N 2015; Bharadwaj et al., 1993, p. 89;
Huff et al., 2009)

Factors affecting competitiveness have been extensively researched in the
second half of the last century. As a result, several theories have been developed
in which the advantages of competitiveness and certain factors influencing
competitiveness are studied in depth and detail (David, et al., 2017; Rothaermel,
2016; Pearce and Robinson, 2014; Dess et al., 2018; Barney, 2002; Saloner et
al, 2001). The following theories of competitiveness and competitiveness
formation are important for the purpose of the work, the research object and the
subject:

a) the theory of the uniqueness of the quantitative and qualitative
composition of the company's resources, its use in the development of
competitive advantages (Saranga et al., 2018; Davcik, and Sharma,
2016; Jensen, 2016; Peteraf, 1993; Gimeno, 1999; Barney, 1991; Grant,
1991 ) - Resources Based View or RBW;

b) the theory based on the workforce employed in the company, its
knowledge, skills and wisdom (Salunke, 2019; Rezaee, F. and Jafari, M.
2016;) Knowledge Based View or KBW;

c) theory of using the potential of an enterprise's internal and external
environment to build competitive advantage (Saranga et al., 2018;
Klarner, et al. 2018; Siyamtinah, 2017; Ejrami et al. 2016; Grant, 1996;
Sirmon et al. 2003; Hoopes., DG, Medsen, T. 2008) - Capability Based
View or CBW;

d) market-oriented theory (Grant, 1991; Oliver, 1997; Steininger, et al.
2011; Pearce and Robinson, 2014;) - Market Based View or MBW,;

e) the theory of building relationships in building a competitive
advantage for a company (Mesquita, et al. 2008; Kotabe, et al. 2003;
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Lavie, D. 2006; Domoto, 2003; Dyer and Singh, 1998;). - The Relational
View of Strategy - RVS.

Keeping the methodology used in the previous chapters, the partnership
study begins with an explanation of the concept. For this purpose, the research
included in the research papers is used. Unfortunately, several publications reveal
scientifically incomplete explanations of the partnership. Selgren believes that
partnership is a scheme (Sellgren, 1990), Murey - that partnership is a great
opportunity (Murray et al., 2010), Krevens - partnership is an effort (Cravens,
2013), etc. In several definitions, the authors argue that the partnership requires
a joint effort by the partners (Rathi, et al., 2014) or joint agreement (Kurniawan
et al, 2016; Jarvi, K., et al., 2010; Albuquerque, 2015). In recent research,
scientists are trying to predict how IV Industrial revolution with new opportunities
will change the content of competitiveness and partnership (Hogeforster, (2014;
Brettel, et al., 2014; Lee, et al., 2018; Nagy, et al., 2018; Crnjac et al., 2018; )
The definitions that are most relevant to the theme of the work are the definitions
in which the partnership is defined as a relationship of cooperation between
individuals and companies with a specific purpose (Shanahan, et al, 2016; Jarvi,
K., et al, 2010; Piltan, and Sowlati, 2016; Kim and Park , 2003; Mohr and
Spekman, 1994).

Taking into account the results of the research on the content of the
partnership concept, the following definition of SME partnership or partnership is
being developed:

SME Partnership — a set of relationships between individual
individuals, companies, and other organizations set up by an SME manager
or owner to achieve a business target.

The above-mentioned content of the concept of partnership is used in an

empirical study to find out how to improve the competitiveness of SMEs
through updated and improved partnerships.

The results of the study are used to reveal theories of competitive
advantage with the partnership summarized in Table 1.1.
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Table 1.1

Relationship between theories of competitive advantage and

partnership

Competitiveness
(KSP) Theories

Causes of forming partnerships

Predicted
Effect

Company
Resource Forming
Theory

Theory of the
Employed
Knowledge

The potential quantitative and
qualitative effect of using partner
resources that can be used to build
partnerships

Opportunities to improve knowledge
through the knowledge of potential
partners

Competitiveness
formation and higher
business
competitiveness

Opportunities to
produce more
knowledge-intensive
products and
competitiveness

Final Consumption
Market Theory

Potential opportunities to learn new
markets or market segments in
partnership

Opportunity to increase
production and
formation of
competitiveness

Theory of
relationship
building

The need to increase the market power
of SMEs to compete successfully in
domestic and foreign markets

The likelihood of a
rapidly changing market
environment and the
formation of
competitiveness is
increasing

Theory of Dynamic
Opportunities

Opportunities to increase the efficiency
of the resources available to SMEs in
terms of restructuring and use of
resources by attracting partner
resources.

Opportunity for new
products and
competitiveness
formation

Transaction Cost
Theory

Opportunities to reduce transaction
costs through potential partners

Possibility of cost
reduction and price
reduction

Source of information: Author's table using (Russo and Cesarani 2017)

The most important for the theme of the thesis and the aim of the

research are the theories of competitiveness building based on the knowledge
of the employees, the product market and the theory of relationship building.
By using the lessons of these theories and attracting partners, SMEs can
successfully build the necessary competitive advantage at a particular place
and time. Continuing the study, the benefits of partnership are discovered
(Vanags, 2013; Ivancevich and Duening 2006; Nguetoum, LF, 2017; Boone.,
LE and Kurtz, DL 2011; Pride, et al, 2008; Wheelen, TL and Hunger, JD, 2018)
and shortcomings that should be taken into account by SME managers (Kakko,
A. 2016; Rezaei, et al., 2018; Brink, 2017; Box, et al., 2017; Zarina, et al.,
2012; , 2015), building a partnership at a specific time and place.

The most significant results of the research on competition, competitive
advantage and partnership are used to combine these concepts in one model

21



and to discover the effect of their interaction. The model is included in

Picture 1.3.
T A COMPETITORS AND COMPETITION,
THREATS AND OPPORTUNITIES IN AN EXTERNAL ENVIRONMENT
MICRO, SMALL OR MEDIUM-SIZED ENTERPRISE LIFE TARGET OF A SUBJECT
OBJECTIVE
NEED FOR MISSION RESOURCES
L—- . _ —»> OFBUSINESS - — — — »
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T |
| | |
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COMPETITIVENESS
OF A MICRO, SMALL OR MEDIUM-SIZED ENTERPRISE

PRODUCT MARKET,
COMPETITORS AND COMPETITION

______________________

_________________________________

Source: Model developed by the Author.

a

Picture 1.3 Interrelation and interaction among competitiveness,
competition, competitiveness advantages and partnership

The model included in Picture 1.3 is described in detail in the Doctoral
Thesis. The most important elements of the model are the different types of

partners and their relation to certain elements of the competitiveness of SMEs
that contribute to the development of a particular competitive advantage at
different stages of the company's development. The types of partners shown

in the figure, their differences and their use in creating a particular type of

competitive advantage are summarized in Table 1.2.

Table 1.2

partnerships

Interrelation among theories of competitive advantage building and
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Tvpes of Reasons for building a partnership Type of
ypP on the need to increase SMEs' competitiveness
partners oe.
competitiveness advantage
Partners A - Necessary funding for company equity Knowledge and resource
founders of the | capital formation, new knowledge, potential competitive
company financial availability restrictions advantage
Partners B - Upgradlng_ knowledge and experience, -
Target concentration of resources to achieve Target competitive

Companions

the goal, opportunities for using partner
partnerships.

advantage

Partners C - ER
Suppliers

Potential opportunities for purchasing
resources and ensuring their
quantitative and qualitative relevance,
taking into account competitors on the
market.

Resource Compliance
Competitive Advantage

Partners D -
product
promoters

The need to consolidate the volume of
products produced to sell at better
prices in domestic and foreign markets.

Competitive advantage
of a consolidated and
relevant product

Partners E -
product
distributors

Knowledge of the finished product
market and more favorable sales rules
in the domestic and foreign markets are
needed.

Competitive advantage
built on the product
market

Partners F -
product buyers

The need to attract buyers and build a
loyal attitude of buyers towards the
product produced by SMEs

The advantage of
competitiveness created
by loyal buyers

Source of information: Table compiled by the Author, using the results of the

research

As it can be seen by the information gathered in Table 1.2, for the
successful operation of SMEs and the necessary competitive advantages, there
is a necessity of 6 types of partners with different resources and competences.
This does not exclude the possibility for one partner to combine several
functions. The thesis analyses and evaluates the most important causes of the
attraction of the partners and their expected effects.
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2. Evaluation of SME Competitiveness Changes in Major
Sectors of the National Economy

The deduction method - from general to specific - dominates the
presentation of the research results contained in Chapter II. Therefore, the
data on the economic importance of SMEs in the EU, in the OECD countries
and beyond are revealed at the outset, revealing the major challenges that
SMEs in EU countries will face in the next decade and the need for EU countries
to support their efforts to overcome these challenges (UEAPME, 2018). The
distribution of EU support required for these measures largely correlates with
the problems of increasing the competitiveness of SMEs working in Latvia and
building partnerships in the domestic and overseas countries. In order to gain
an overall picture of the impact of the external business environment on the
competitiveness of SMEs, the demographic indicators of enterprises by
industry and sector groups are analyzed and evaluated. The results of the
study show that the instability of external business has had a more negative
impact on economically active companies in the service sectors. The new
merchants prefer the manufacturing industry, their growth rate in the post-
crisis period is more than 2 times higher than the growth of enterprises
established in the service sectors. Increasing the competitiveness of SMEs
operating in the ICT sector is of strategic importance in the reporting period,
and the growth of start-ups is one of the highest.

The following study uses 4 absolute economic indicators — number of
enterprises, employees, net turnover and value added, as well as 2
performance indicators - labour productivity indicators, which are calculated
using net turnover and value added indicators. These indicators are calculated
by sectors more important for national economic development and groups of
SMEs. Competitiveness assessment includes changes in absolute and
efficiency indicators as well as structural indicators during the reporting
period. In order to get an idea of the sectors of the economy where micro,
small and medium-sized enterprises show higher competitiveness rates, the
Labour Summary includes labour force efficiency indicators used in the study,
calculated using net turnover and added value. The results obtained on the
net turnover of SMEs per employee are included in Picture 2.1.
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Picture 2.1
Net turnover per employee of SME products - dynamics and tendencies of
change

Source: Image created by the author, using data of CSB of the Republic of Latvia
and calculation results

Picture 2.1. The dynamics and trend of the graphical models included in
the survey reveals the negative impact of the external environment on the net
turnover per employee of the products produced by SMEs working in the
researched sectors during the reporting period. The reason for this is the large
instability of products and employees produced by SMEs, the quantitative and
comparative indicators of which are analyzed and evaluated in the Work by
economic sectors and groups of SMEs. To a greater extent, this refers to the
dynamics of changes in net turnover of products produced by micro-
enterprises per employee. The coefficient of determination of the linear trend
function R2 in this case is the lowest - R2 = 0.1259, and at the end of the
period the value of the indicator decreases and therefore the function of the
trend is negative. This is due to the lack of competitiveness of micro-
enterprises to produce and sell products with an upward trend. Smaller and
medium-sized enterprises have a slightly higher competitiveness and
resistance to external threats. The coefficient of determination in this case is
R2 = 0.2611 and R2 = 0.611, which is significantly higher and the trend
function is positive. This means that small and medium-sized enterprises are
more competitive, but many of them face difficult challenges that have a
negative impact on the stability of net turnover growth. This is largely due to
the inadequate knowledge and skills of SME managers to build mutually
beneficial partnerships that could be used more effectively to increase
competitiveness.
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The models of dynamics of changes in the productivity of SMEs, taking
into account the changes in value added, together with linear trend functions
are included in in picture 2.2.

Value Added/per Employee (thsd.€/ND)
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Picture 2.2
Value-added per employee per SME - dynamics and tendencies of change

Source: Image created by the author, using data of CSB of the Republic of Latvia
and calculation results

Graphical models in Picture 2.2 show the nature of the change in the
value added of the products produced and the trends per employee in each
SME group. In this case, compared to the models in Picture 2.1, the situation
is much more stable, and the amplitude of dynamic oscillations has drastically
reduced. However, the level of labour efficiency in relation to the PV produced
per employee is relatively low and volatile. Therefore, the quotient of the
dynamic queue character trend determinant - R2 = 0.5239, but for small
enterprises it is significantly higher - R2 = 0.9266, and for medium - sized R2
- 0.9351. The results of this study largely correlate with the quantitative
differences in labour productivity achieved by SME groups and the stability of
the changes, which largely determine the competitiveness changes of micro,
small and medium enterprises in the sectors of the economy included in the
research.

Further research identifies those sectors of the economy where micro,
small and medium-sized enterprises show higher competitiveness in the post-
crisis period. For this purpose, the above-mentioned increase in absolute and
efficiency indicators is used throughout the period. Such a methodology is
based on the axiom that the faster growth of the indicators of economic
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activity and their proportion included in the research is related to the increase
of production efficiency and is used as convincing evidence of higher
competitiveness. Using this methodology, the economic performance
indicators of micro, small and medium-sized enterprises and their growth in
each economic sector are evaluated. Thus, the competitiveness of companies
is measured by the number of seats occupied in each of the indicators that
are added together. As a result, the lowest scores in each of the indicators
indicate the higher competitiveness of the respective group of companies in
the sectors covered by the study. The full description of the application of this
methodology is included in the thesis, but the competitiveness indicators of
micro, small and medium-sized enterprises are included in Table 2.1.

Table 2.1
Indicators for Changing SME Competitiveness
Industries of | Competitiveness summary indicators for SME groups
the National Micro Small Medium-Sized Sum
Economy Enterprises Enterprises Enterprises
Manufacturing
/Production e 23 23 e
Construction 19 16 24 59
Trade 23 23 14 60
Transport 24 22 13 59
Hotels 28 21 13 62
ICT services 14 20 26 60
Operations
with real
astate 13 21 26 60
property
Professional
. 17 20 21 58

Services

TOTAL 152 166 160 478

Source: Table compiled by the Author, using LR CSB data and calculation results

As it can be seen in Table 2.1 below, micro companies show higher
competitiveness in the Real Estate, ICT, Industry and Professional Services
sectors. During the reporting period, the Small Business Group shows higher
competitiveness in the Construction, ICT Services, and Professional Services
and in the Real Estate sector. During the reporting period, the companies in
the Transport and Industry, Professional Services and Hotels and Restaurants
sectors show higher competitiveness in the group of medium enterprises. The
results of the study show that the competitiveness of SMEs is determined not
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only by the size of the company and the efficiency of production, but also by
the characteristics of the product produced in each economic sector and the
ability of companies to establish sufficiently effective relationships with their
domestic and cross-border partners. Therefore, the results of the research can
be used for SME associations as well as state and local government institutions
to update existing and develop new measures for SME support, taking into
account the sector of the economy, where the largest share of net turnover
and added value of manufactured products is concentrated.
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3. Opportunities for Using Improved Partnerships to
Increase the Competitiveness of SMEs in Latvia

Chapter III of the Thesis summarizes the results of the research on
partnership building and its use in increasing the competitiveness of SMEs.
More attention is paid to the relevance of the content and form of the
partnership to the type of economic activity of the parties involved in the
partnership, the purpose of the action and other elements of the partnership's
relevance. The research has shown that managers and owners of SMEs have
a fairly vague and vague idea of partners, partnerships and strategic
partnerships, its use to create a new competitive advantage and increase
competitiveness in order to achieve a specific business goal.

The study found that SMEs working in the Latvian economy have a
relatively low share of innovative products in total production, a large backlog
in the introduction of modern technologies for the production of products
suitable for export and a low level of resource efficiency (Eurostat, 2018) -
these are one of the most important challenges to face SMEs working in Latvia.
This makes it necessary to evaluate and develop existing partnerships, to look
for strategic partners to increase competitiveness in domestic and overseas
markets.

The necessity of updating the partnership is also determined by the
inevitable IV Industrial Revolution driven by nanomaterials and
nanotechnologies (Deloite, 2018). Scientific research shows that, in the
context of the upcoming industrial revolution, the most significant feature that
market economy will require from businesses is the ability to cooperate and
address complex issues in the production and sale of goods (Lee, et al. 2018;
Nagy, et al., 2018; Crnjac, (2017), Nowadays corporate co-operation and
complex issues are unimaginable without the need to restructure the
partnership and attract new partners to reach the goal of SMEs. Therefore,
the empirical study focuses on different types of partnership and results of
cooperation with partners in their own country and in cross-border countries.

The large number of SMEs in the country, which exceeds 110
thousand and the superiority of micro-enterprises - more than 90%, make the
selection of the general cluster difficult. When evaluating various options, the
set of members of the Latvian Chamber of Commerce and Industry
(abbreviated as LCCI), the total number of which is equal to 2.4 thousand, but
2.35 thousand or 98% of them meet the criteria for classification of SMEs, is
considered the most appropriate. But there are 2 051 companies in the field
of economic activity included in the research, of which 1 536 micro
enterprises, 425 small and 90 medium enterprises. The sample set required
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for the study is determined based on the methodology appropriate to the task
(Kathrynn, and Lawrence, 2018; Gravetter, et al, 2017; Arhipova, Balina,
2003) and making the following basic assumptions: the confidence level
should not be lower than 95% and the standard error should be 5 % borders.
By making the necessary calculations, a sample set is made up of micro
enterprises - 308 units, small - 203 and medium - sized enterprises - 74 units,
which are divided by the sectors included in the research according to the
structure of SMEs of LCCI. In the follow-up of the research, the compliance of
the structural division of the sample population with the proportion of SMEs
actually working in the sectors of the economy is used, using the correlation
method, and the following results are obtained: in the micro-enterprise group
the compliance level reaches 48%; small businesses - 65% and medium-sized
enterprises - 83%. The results of the correlative comparison show that the
distribution of the sample population by economic sectors is satisfactory to
obtain scientifically significant results.

A questionnaire with 20 questions was developed for the research on
obtaining the data on SME partnerships and their impact on the
competitiveness of enterprises and the development of competitive
advantages. These issues focus on the relevance of SME partnerships, the
effects of partnerships and the main causes of these effects in terms of
increasing the competitiveness of SMEs, as well as the global aspects of
partnership. The questionnaire used to achieve the goal of the research
corresponds to the group of quantitative studies - each respondent had to
evaluate the answer according to a 10-point scale. The survey was conducted
in the winter of 2018, and it increases the relevance of the research results.
The responsiveness of SME owners - LCCI (the Latvian Chamber of Commerce
and Industry) members to the survey was relatively high.

When selecting the completed questionnaires and summarizing the
results of the responses, it turned out that the proportion of responses
received to the sample is 89%, in the micro-enterprise group - 94%, in the
small enterprise group - 76% and in the group of medium-sized enterprises -
more than 86%. Thus, 518 companies are included in the subsequent study,
of which 197 are micro, 111, and 210 medium-sized. The results of the
correlative comparison show that the number of enterprises included in the
further study and their structural distribution are very closely correlated with
the structure of the sample set (R2 = 0.895 to 0.977) and sufficiently close to
the structure of SMEs in the economy (R2 = 0.513 to 0.932). This means that
the results of the study are scientifically and practically important not only
among LCCI members but also in the whole economy.
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In order to get a general picture of SMEs and their partners, data on
the breakdown of SMEs included in the study by sector group and the net
turnover of their products are obtained; partners abroad, their share; share
of exported products; SME trust in one partner abroad; distribution of foreign
partners by country group; assessment of the established partnership in terms
of their impact on competitiveness and other issues relevant to the
achievement of the research objective and to prove the hypothesis. In the
process of processing the survey results, the importance of the established
partnership is calculated and the subsequent evaluation includes several
important indicators - the minimum and maximum value; average, mod and
median, as well as standard deviation.

The findings of the study show that a certain proportion of SMEs -
respondents are sceptical about the results of cooperation with domestic and
cross-border partners. Countries such as Russia, other CIS countries
(The Commonwealth of Independent States), North American countries and
African continent countries have received the lowest rating. The highest rating
has been received by the country itself - Latvia, other Baltic States, as well as
Western European countries. In the micro-enterprise group, cooperation with
partners in their country - Latvia and other Baltic countries - is higher.
Partners from Latvia are also ranked higher in the Small Business Group, while
partners from Western Europe rank second, followed by the Baltic and Eastern
European countries. Owners of medium-sized enterprises are more optimistic
about the results of cooperation from the countries included in the study.
Partners from Latvia and other Baltic States, as well as partners from Western
and Eastern Europe have received the highest rating.

The results of the study on the compliance of the established partnership
with the strategic objectives are important for increasing the competitiveness of
SMEs. The results of the survey on the responses received from all participants
in the survey are summarized in Table 3.1.

Table 3.1
Respondents “"Assessment of Partners” Compliance with the Company's
Strategy

ETEIETE D Min  Max Mx/Mn AY®'9  Moda  Median  SDN

Nationality e
Latvia 3 9 3,0 8,4 8 7 0,47
Other Baltic States 2 9 4,5 8,7 8 8 0,43
Russia 2 8 4,0 7,5 7 7 1,28
Other CIS countries
(The Commonwealth 2 8 4,0 7,2 7 6 1,54
of Independent States)
Easterl_'\ European 3 8 2.7 8,1 8 7 1,33
countries
Western European 1 9 3,0 8,9 8 8 1,46
countries
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North Amencan 1 8 2,7 7.8 8 7 1,52
countries
Asian countries 1 9 3,0 7,2 7 6 1,49
African countries 1 7 3,5 6,8 7 6 2,42
Source of information: Table compiled by the Author, using the results of the
research

The data in the Table indicate that respondents rank Latvia, Estonia and Lithuania
more in line with their strategic goals. A similar rating is given to partners from
Eastern European and Western European countries as well as to North America.
The results of the study by SME groups are evaluated in the doctoral thesis and
it is revealed that partners from Latvia and other Baltic States, as well as from
Russia, are more fully in line with the micro-enterprise strategy. In small
companies, the strategic partnership is better implemented in cooperation with
partners from Latvia, Estonia and Lithuania, as well as from Russia and other CIS
countries. But medium-sized companies have established more successful
cooperation in implementing strategic plans with partners from Latvia, Estonia
and Lithuania, as well as from Western Europe and Asia.

Within the framework of the study, the credibility of SME partners is
considered to be one of the most important aspects of increasing competitiveness.
Therefore, in order to achieve the goal of the research, respondents' assessment
of this issue is central, which corresponds to the observations in practice. The
results of the survey are summarized in Table in 3.2. Evaluating the average
response rates of respondents, it shows that partners from Estonia and Lithuania
as well as Asian countries have received the highest rating. They are followed by
partners from Latvia and Eastern Europe. In turn, the lowest average confidence
level of partners is found in Africa and other CIS countries, followed by Russia
and North American countries. The results of the study on the reliability of the
partners by SME group and the countries included in the study are summarized
in Picture in 3.1.
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Results of assessment of confidence in partners by SME groups

Source of information: Picture developed by the Author, using the results of the research

A greater consensus on the partners' credibility assessment is the top and
bottom left of Picture 3.1, where the reliability assessment of Latvia, Estonia and
Lithuania partners, as well as the countries of Western Europe, North America
and Asia, appears. Conversely, the most controversial ratings reveal the
credibility of partners from Russia and other CIS countries.

In the course of further research, the data obtained from the survey on
partners - supply of resources and sales of manufactured products - are analyzed
and evaluated. The results of the study show that partnerships are most valued
by medium-sized companies, where they are more satisfied with volume, resource
quality and delivery time. Similar results are obtained by studying the quality of
the partnership in marketing the products produced. The lowest rating in this case
is shown by micro-enterprises, whose partnerships are much weaker and more
unstable. Micro companies show the greatest dissatisfaction with the quality,
volume and price of resources delivered by partners. But in terms of product
sales, the biggest claims are for sales prices and sales time, but for quality
products, the rating is very close to small and medium businesses. This means
that SMEs operating in Latvia are capable of producing a competitive product, but
for many of them, the distribution of the product and the selling price are the
weakest spot. These results are described in more detail in the Doctoral Thesis.

The last section of the empirical study is devoted to SME partnerships with
public administration institutions, educational institutions and scientific
organizations, which are important partners in enhancing the competitiveness of
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SMEs. The results of the study on the results of SME partnership with public
administration institutions and their processing results are summarized and
included in Picture 3.2. The reflection of the data shows a great difference of
opinion between the survey participants and the groups of participants about the
results of the cooperation with the partners - public authorities.

High Level of Bureaucracy

9
A
Impacton
Competitiveness - Competence
7
6
6
Impact on Profit Stability
wmim=_ MICRO
e SMALL
Public Procurement National Support MEDIUM-SIZED
Picture 3.2
Results of cooperation among public authorities - SME partners by SME

groups
Source of information: Picture developed by the Author, using the results of the research

The picture shows that micro-enterprises are very concerned about the
great bureaucracy in public institutions, which is often difficult to understand in
practice in trying to preserve and increase the competitiveness of companies.
Therefore, the rate of bureaucracy in public institutions is rated at 8.3, which is
the highest rating compared to other criteria. Micro-business owners show great
dissatisfaction with access to public procurement, which is an important aspect of
the existence of smaller businesses. This is the lowest score - 5 points. They also
consider the level of competence of public authority employees in various
business matters to be relatively low, but especially those related to the
development and support of micro-enterprises. There are similar problems among
small businesses. Respondents in this group rated the performance of public
authorities on the organization of public procurement and the level of competence
of public authorities as the lowest. The situation is more optimistic in the answers
of the owners of medium-sized enterprises - respondents. They show the greatest
dissatisfaction with the activities of state institutions on the competence of
employees, as well as on the stability of state institutions and fulfilment of
promises.
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The results of the study can be largely explained by the different
experiences, knowledge and understanding of how to build partnerships with
public authorities and what to expect from them. On the other hand, this survey
indirectly reveals the arrogance and complacency of the employees of the state
institutions with the results of their work. Many of them are trying to separate
themselves from the problems of SMEs, especially those of micro-businesses,
development and competitiveness. Often, decisions taken by state institutions are
more in line with EU directives than with the threats in the Latvian business
environment, which create insurmountable barriers for many business entities.
National regulatory enactments reveal the negligent attitude of state institutions
to the necessity of increasing the competitiveness of SMEs in the conditions of
economic globalization. Building partnerships and collaborating with educational
and scientific organizations is critical for SME owners and managers to maintain
their business performance, growth and competitiveness. The results of the study
show that the assessment of SME co-operation partners on issues related to
education development is slightly more optimistic than the results of the
evaluation of the activities of state institutions. To a greater extent, SMEs are
satisfied with the partnership in the training of the workforce, as well as in
improving knowledge about specific issues of business development and
competitiveness. SMEs are comparatively high in their cooperation with scientific
institutions in the development of innovative products and enterprise
development projects. For a more detailed picture of this issue, the results of the
study are included in Picture 3.3.
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Picture 3.3

Results of evaluation of educational and scientific institutions in the
context of partnership by SME groups
Source of information: Picture developed by the Author, using the results of the research
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The results of the research included in Picture 3.3 are generally somewhat
more optimistic compared to the evaluation of the partnership with public
authorities. Not surprisingly, micro-business owners are not satisfied with the
results of collaborating with educational and scientific institutions, but the level of
dissatisfaction is much lower. The lowest rating in this case is given in the quality
control of the products produced. This is crucial for maintaining and enhancing
the competitiveness of businesses. Micro-businesses are quite dissatisfied with
their experience of collaborating on new materials and technology upgrades. The
results of workforce training and project development are higher. For small
businesses, the partnership score is significantly higher. This applies to a greater
extent to the development of innovative products, training of the workforce and
project development. But in the development of new technologies and in the
modernization of existing technologies the results of cooperation are rather weak.
A similar situation arises when small businesses want to work together to
determine the quality of their products and raw materials. The situation is better
seen in the results of the mid-sized companies. In this case, the highest rating is
given to cooperation in the development of new, innovative products. Good
results have been achieved in partnership in developing new raw materials and
projects. Greater dissatisfaction is recorded in the partnership in determining the
quality of products and resources produced, in the modernization of technologies,
and in gaining specific knowledge on competitiveness issues. But nevertheless,
these results are significantly higher than the ratings of micro and small business
partnerships.

To summarize, it should be acknowledged that building effective
partnerships with public and scientific institutions for SME owners - respondents
was rather unsuccessful. What is the reason for this? The answer to this question
goes beyond the aims and objectives of this work, but the experience gained in
entrepreneurship and partnership building with educational institutions shows a
restrained attitude from both sides - SME owners and managers often have a poor
idea of what kind of help can be obtained from education and training scientific
institutions. In practice, it has been observed that there are many entrepreneurs
who are afraid to disclose their low level of competence in increasing the
competitiveness of the company, so the often adopted management decisions are
erroneous and inadequate. But educational and especially scientific institutions,
including universities, are rather reluctant to engage in applied research with
SMEs. The results of the research reveal many untapped opportunities for
improving SME co-operation and building partnerships with educational and
scientific institutions. Their development and development can make a big
contribution to increasing the competitiveness of SMEs as well as large companies
in both domestic and foreign markets.
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As a result of the empirical study, relatively large unexploited
opportunities are identified in relation to the identification of suitable partners
for SME activity and effective partnership building. The results of the survey
reveal that, in practice, micro and small businesses have an aggravating lack
of understanding of partners and partnerships, especially as regards finding
suitable partners and building mutually beneficial partnerships, sharing
knowledge and resources. Many have strange questions about the relevance
of the partnership and the dimensions of this compliance, the audit of
partnerships, their updating, restructuring and improvement. In the light of
the above findings on the results of the study, the Partnership Improvement
Model, included in Picture 3.4. The model included in this figure contains only
the most important elements of partnership building and its improvement. The
model is built using elements of systemic approach. It contributes to
increasing the flexibility of the model and its widespread application in
partnership building, identifying inappropriate partners, and developing a
partnership network. The developed model is intrinsically closely related to
Picture 1.2 which shows the relationship between competitive advantage,
competitiveness and partnership.

SME partnership building is based on the problems that SME owners face
when they start their own business and start producing, which is shown in the
developed model. Taking into account the insufficient level of competence of the
SME owners in developing the competitiveness of the company and finding the
necessary partners, the model shows one of the possible solutions - to invite a
consultant. In many cases, a business consultant can become the first SME
cooperation partner. This is largely the case for micro and small businesses.
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Picture 3.4
SME Partnership Improvement Model for Competitiveness

The picture shows that all the problems that arise and may arise for SME
owners are divided into 3 groups - problems of resources, production and finished
product. This distribution is followed in the design sequence of the entire model.
Therefore, the partners required to achieve the goals of SME activity and increase
competitiveness are divided into 3 large groups according to the problem
classification. Thanks to the efforts of a consultant-partner and the entrepreneur,
we find the most suitable cooperation partners for solving specific problems.
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Thanks to cooperation with various partners, the entrepreneur is able to find the
most suitable solutions for the supply of economic resources, stabilization of
production processes and sales of the produced products. As a result, the
company's performance improves in quantitative and qualitative terms. That is
why in the model with a dashed line these new elements, which have been
developed by the cooperation partners, are covered. The full name of the new
elements is as follows: A - ER supply = supply of appropriate economic resources;
A - Production = relevant production processes; A - Product = manufacturing an
appropriate product that includes quality and fitness requirements for potential
buyers. As a result of the cooperation with the partners, the product produced
acquires the necessary competitive advantage and SMEs will increase their
competitiveness in the intended market segment.

The model includes several types of feedback. They provide control
functions to a large extent and help the partner searcher and the developer to
make sure that the decisions taken are consistent with the internal and external
environment, the changes that have occurred, and the business objectives. Thus,
feedback leads to an increase in the flexibility of the system and its constant
adaptation to changes that may affect the company's competitive advantage and
the competitiveness of the product.

When applying the developed model in practice, the user should take into
account that in every case when new problems arise in relation to the necessity
of increasing the competitiveness of the company in new circumstances, the
solution of the problems should be started with partners and auditing of the
established partnership or conformity assessment. If the business owner or
manager cannot do this on their own, the partner should seek help - the
consultant and the joint forces should find an acceptable solution to the existing
problems. In this way, SMEs gain an updated and improved partnership that helps
the company to remain competitive and to raise it to a sufficient level.

The developed model has great practical significance. It can be useful not
only for micro, small and medium-sized enterprises to update and develop
partnerships. Large companies can also use the model with great success - the
distribution of problems in groups is similar, which means that all partners can be
divided into groups according to the identified problem groups. The technical-
economic capacity of the overall partnership is different and the role of one
partner in the operation of the larger company increases. But one should not allow
a company to be hostage to the hands of individual partners. Its partner load
needs to be reduced by diversifying partners - resource suppliers and distributors
of finished products across the globe. The model for updating and improving the
partnership with good success can also be used by the leaders of other
organizations to make decisions about increasing the efficiency of the managed
organization and increasing competitiveness.
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In order to increase the practical application of the developed model, the
most important elements of mutually beneficial partnership formation are
identified. They have been developed on the basis of the results of the study -
taking into account the effects of partnership-building and partnership functioning
identified during the partnership study.

The developed model is practically approbated by the company “Sakret”
which has been successfully operating in Latvia, Lithuania and Estonia for more
than 15 years. Good feedback on the developed model has also been received
from LCCI members who use it to assess compliance and enhance
competitiveness.
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CONCLUSIONS

The results of the research presented in the doctoral thesis on the
importance of updated partnership for increasing the competitiveness of micro,
small and medium-sized enterprises make it possible to draw theoretically and
practically significant conclusions. The full set of conclusions is included in the
Doctoral Thesis, but only the most significant conclusions from both the
theoretical and practical point of view are included in the summary:

1. The results of the study on the importance of partnerships to enhance the
competitiveness of micro, small and medium-sized enterprises show that the
Hypothesis is proven, the tasks are fulfilled and the goal is achieved.

2. The growth of SMEs, the nature and dynamics of their development are
mainly determined by the competition between companies in the respective
country for better opportunities to attract buyers to their products;
Competition, or competition in competition, is a necessary condition for
pursuing business goals.

3. The basic categories of market economy - competition, competitive
advantages and competitiveness - are studied in the thesis for the growth of
small and medium-sized enterprises, their importance in the whole national
economy, focusing on the integral part of competitiveness - partners and
partnership.

4. The first chapter of the thesis presents the results of the research on the
key concepts included in the dissertation - “competition, competitive
advantage, competitiveness and partnership”, which are necessary for a
scientifically correct study and the results of the research on their relationship
with SMEs and their competitiveness.

5. The results of the research show that the explanation of the most important
concepts of the work in the publications that make up the academic
environment is in many cases inconsistent with the topic of the work and the
object of the research;

6. The developed SME competitiveness development and updating model
enables interested persons to acquire new knowledge about the measures to
be taken to increase the competitiveness of SMEs, which can be successfully
applied in practice. The model also includes cash flows that enable the SME
owner to ascertain the sufficiency of competitiveness at a particular location
and time.

7. The study focuses on theories of competitive advantage building and
selects those that can give SME managers the knowledge they need to build
the competitive edge of a managed company, ranging from the product to the
market.

8. Using the results of the research, the most significant advantages and
disadvantages of partnership building are identified in relation to the need to
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increase the competitiveness of SMEs; these results can be important for SME
managers in decision making on the most appropriate partner choice and in
the compliance assessment of partnerships to increase the company's
competitiveness.

9. In order to gain more in-depth knowledge of competition, competitiveness
advantages, competitiveness of SMEs and partnerships, their interconnection
and interaction, a graphical model combining these concepts in a single
system is being developed. It is used for the development of the Main Model
of Work applicable to the assessment, updating and improvement of
compliance of SME partners and partnerships.

10. Small and medium-sized enterprises form the economic basis of
the whole European Union, including the Latvian economy - 99.8% of all
businesses are in this category. They employ 93 million people, accounting
for 67% of total employment in the EU-28 non-financial business sector,
accounting for 57% of the added value created. 86% of the economically
active population live in Latvian SMEs and produce 72% of the value added.

11. The results of the study on business demography provide significant
knowledge on the impact of the external environment on the competitiveness
of enterprises, given the absolute dominance of SMEs in the total number of
enterprises, the results obtained are considered to be important for acquiring
new knowledge about the changes in the competitiveness of SMEs during the
reporting period.

12. The results of the study show a dramatic change in the
competitiveness of SMEs after the crisis compared to the pre-crisis period. In
the post-crisis period, the competitiveness of SMEs has increased, largely due
to government support measures and targeted business activities.

13. Models of dynamic queues describing changes in the number of
economically active enterprises and their functions are seen as clear evidence
of the instability of the external business environment and the negative
impact on business competitiveness. In such circumstances, it is impossible
for small and medium-sized enterprises, but also for large companies, to
implement appropriate measures to increase their business efficiency and
competitiveness.

14. In the course of the next study, the study of changes in the
competitiveness of SMEs uses the economic performance indicators of
enterprises by economic sectors included in the research and by groups of
SMEs.

15. The number of micro enterprises in the economic sectors included
in the survey has increased 1.5 times during the reporting period, the number
of small enterprises - by 17.5%, and the average - by 12.4%. The fastest
growth in micro-enterprises - 2.4 times is observed in the ICT sector, in the
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small enterprise group - and in the restaurant sector - 1.2 times, in the
Transport sector - 1.3 times, in the group of medium enterprises - in the
Industry sector - 1.12 times.

16. Business practice and theoretical research have shown that the
workforce is the most important resource for increasing the competitiveness
of the company and achieving its goals. The number of employed in micro
enterprises has increased by almost 38%, the fastest increase in the labour
force is found in the ICT sector - 2.4 times and in the Professional Services
sector - less than 1.8 times.

17. In small enterprises, the number of employed in the reporting
period has increased by 9%, the largest increase in the number of personnel
employed is found in the Hotel and Restaurant sector - less than 1.5 times
and in the ICT services sector - 1.3 times, but in medium-sized enterprises
the number of employees has increased by almost 13%; the biggest increase
is observed in the hotels and restaurants sector - 1.7 times, in the ICT services
sector - 1.25 times and in Transport - 1.35 times.

18. The net turnover of micro-enterprises in total has increased by
almost 1.4 times, in the ICT sector - by almost 1.4 times, in the Industry
sector - by 15.5%. The net turnover of products produced by small businesses
has risen less than 1.2 times. The biggest growth is observed in the ICT
services sector - more than 1.6 times in the Industry sector - by 12.3% and
in the Transport sector - 12%.

19. Graphic models of dynamic lines of net turnover of SME products
demonstrate the existence of external imbalances in the reporting period, and
the weak orientation capabilities of SME managers in external threats and
opportunities.

20. The added value of micro, small and medium-sized enterprises in
comparison to net turnover is a more concentrated indicator from the point of
view of the merchant. During the reporting period, the value added produced
by micro-enterprises has increased by almost 1.7 times. The largest increase,
2.7 times, is observed in the Construction sector, followed by the ICT sector
with 2.5 times more growth.

21. The value added of products produced by small enterprises has
increased by 1.42 times, the fastest growth is observed in Construction -
almost 2 times, in Hotel and restaurant sector - 1.9 and in ICT services - 1.8
times. In medium-sized enterprises, the total value added has increased more
than 1.5 times. The biggest growth is found in the Industry sector - almost
1.4 times.

22. Net sales of manufactured products per employee in micro
enterprises during the reporting period have increased by only 1.5%, in small
enterprises - by 26%, and in medium enterprises - by 18.3%. The fastest
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growth - 1.6 times in the ICT services sector, 1.4 times in the Trade sector
and 1.3 times in the Construction sector.

23. Value added per employee in micro enterprises has risen by almost
21%, in small enterprises by 25%, and in medium-sized enterprises - by 27%.
The largest increase in productivity was observed in the ICT services sector -
1.6 times, in the real estate sector ,Real Estate Operations” - less than 1.5
times and in the construction sector - 1.5 times, in the Industry sector - 1.37
times.

24. In order to assess the changes in the competitiveness of SMEs,
companies are divided into groups - micro, small and medium-sized
enterprises, but the indicators of competitiveness changes are evaluated
separately for each group by economic sectors. Thus, indicators that compile
competitiveness are obtained.

25. The aggregated competitiveness indicators show that micro-
enterprises show higher competitiveness in the real estate sector ,Real Estate
Operations”, ICT services industry, industry and professional services sector;
Small Business Group - Construction Industry, ICT Services and Professional
Services; in the medium-sized enterprise group - Transport, Industry,
Professional Services, Hotels and Restaurants.

26. Chapter III of the Thesis summarizes the results of the research on
partnership building and its use in increasing the competitiveness of SMEs,
focusing on the relevance of the content and form of partnerships to the type
of economic activity of the parties involved in the partnership, the operational
objective and other elements of the partnership's relevance.

27. For the implementation of the empirical study, SMEs belonging to
the LCCI members are selected as the most appropriate set, considering the
strikingly high consistency of their structural composition with the structural
breakdown of SMEs by economic sector, as evidenced by the correlation of
the respective data.

28. According to the sampling methodology mentioned above, micro
enterprises - 308 units, small - 203 and medium-sized enterprises - 74 units
are included in the sample. The results of the correlative comparison show
the high level of compliance of the sample population to the general
population.

29. The responsiveness of LCCI (the Latvian Chamber of Commerce
and Industry) members - SME owners to the survey was relatively high, the
proportion of responses received to the sample totalled 89%, but in the micro-
enterprise group - 94%, in the small enterprise group - 76% and in the
medium-sized enterprise group - more than 86%; thus, 518 companies are
included in the next study, of which 197 correspond to micro, 111 to small
and 210 to medium.
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30. The results of the correlative comparison show that the number of
enterprises included in the further study and their structural distribution are
very closely correlated with the structure of the sample set (R2 = 0.895 to
0.977) and sufficiently close to the structure of SMEs in the economy (R2 =
0.513 to 0.932). This means that the research results can be of scientific and
practical significance not only among the members of the RTCL, but also in
the whole economy.

31. To obtain the necessary picture of respondents and their partners,
data on the breakdown of SMEs included in the study by sector groups and
net turnover of products produced therein are obtained; partners abroad,
their share; share of exported products; SME trust in one partner abroad;
distribution of foreign partners by country groups and other issues relevant
to the achievement of the research objective and proving the hypothesis.

32. In the process of summarizing the survey results, the importance
of the established partnership is calculated and a number of important
indicators - minimum and maximum value - are included in the future
assessment; average, mod and median, as well as standard deviation.

33. The results of the research show that the highest rating in the
development of the competitiveness of SMEs has been received by the country
of economic activity - Latvia, other Baltic States, as well as Western European
countries.

34. Many SMEs - respondents are sceptical about the results of their
cooperation with their partners in cross-border countries, the lowest rating
being given by countries like Russia, other CIS countries, North American
countries and countries of the African continent.

35. In the micro-enterprise group, the results of cooperation with
partners in their country - Latvia and other Baltic countries - are higher. They
are followed by Eastern European partners. Partners from Latvia are also
ranked higher in the Small Business Group, while partners from Western
Europe rank second, followed by the Baltic and Eastern European countries.

36. Owners of medium-sized enterprises are more optimistic about the results
of cooperation from the countries included in the study. Partners from Latvia
and other Baltic States, as well as partners from Western and Eastern Europe
have received the highest rating.

37. Within the framework of the research, significant results are obtained
regarding the compliance of the partnership with the strategic goals of SMEs;
Credibility of SME partners; partnership in the supply of resources and sales
of the products produced.

38. Researching SME partnerships with public administrations, educational
institutions and scientific organizations reveals that micro-enterprises are
very concerned about the high bureaucracy in public institutions, which is
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often difficult to understand in practice in efforts to maintain and enhance the
competitiveness of enterprises.

39. The comparatively low scores are derived from the level of competence of
public authority employees in various business matters, but especially those
related to the development and support of micro-enterprises. The
respondents of small and medium-sized enterprises evaluate the activities of
state institutions, which are related to the organization of public procurement
and the level of competence of employees, as well as the stability of state
institutions and fulfilment of promises made.

40. The results of the study can largely be explained by the different
experiences, knowledge and understanding of how to build partnerships with
public authorities and what can be expected of them. The results of the survey
indirectly reveal the arrogance and self-satisfaction of the employees of the
state institutions with the results of their work, many of them trying to
separate themselves from the problems of SMEs, especially the activities of
micro enterprises, development and competitiveness.

41. Building partnerships and collaborating with educational and scientific
organizations is critical to SME owners and managers to boost growth and
competitiveness. The results of the study show that SMEs are satisfied with
the partnership in the training of the workforce, as well as in improving
knowledge about specific issues of business development and increasing
competitiveness. SMEs are comparatively high in their cooperation with
scientific institutions in the development of innovative products and enterprise
development projects.

42.As a result of the empirical study, relatively large unexploited
opportunities have been identified in the identification of suitable partners for
SME activity and in building effective partnerships to increase
competitiveness.

43. The results of the empirical and theoretical research are used to develop
a model of partnership updating and optimization that includes the most
important elements of partnership building and improvement. The model is
based on the results of previous research work and using elements of systemic
approach. It contributes to increasing the flexibility of the model and
extending its application to practice in partnership building and developing
the partnership network.

44, The developed model has great practical significance. It can be useful not
only for micro, small and medium-sized enterprises to update and develop
partnerships. Large companies can also use the model with great success -
the distribution of problems in groups is similar, which means that all partners
can be divided into groups according to identified problem groups.
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45. The model of updating and improving the partnership with good success
can also be used by the heads of state and other organizations to make
decisions on increasing the efficiency of the managed organization and
increasing competitiveness.

46. The key elements of building a mutually beneficial partnership are
identified with a view to enhancing the practical application of the developed
model. They have been developed on the basis of the results of the study -
taking into account the effects of partnership-building and partnership
functioning identified during the partnership study.
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SUGGESTIONS

The results of the research, the theoretical findings and the
conclusions provide the following major suggestions:

1. Recommend to the Latvian Chamber of Commerce and Industry (LCCI) to
use the results of the research in the activities aimed at raising the level of
competence of SMEs and also of the managers of large companies in the
formation of partnership, its audit and improvement.

2. For small and medium-sized enterprise associations:

2.1. use the results of the study to develop measures to improve the
state support system for SMEs and submit them to the government;

2.2. use the results of the study to enhance the knowledge of SME
managers in partnership;

2.3. consider and evaluate the models developed in the Thesis and, in
case of acceptance, recommend them to be used by SME managers for
decision-making on partnership building and their development.

3. Recommend to the Association of Building Material Producers to use the
Author's developed model for the development of the partnership network
and the continuous improvement of the partnership.

4. Higher education institutions offering study programs on Entrepreneurship:
to recommend the content of the study programs to be supplemented with
the results of the study on the partnership and its possibilities to increase
the competitiveness of enterprises.

48



LIST OF SCIENTIFIC LITERATURE AND OTHER SOURCES

1. Abadie, R., & Howcroft, A. (2004). Developing Public-Private Partnerships in
New Europe. Price Waterhouse Coopers.

2. Aiginger, K., Barenthaler-Sieber, S. Vogel, J.. 2013. Competitiveness under
New Perspectives. Working Paper no 44 "Research paper competitiveness under
new perspectives". P. 86 https://www.oecd.org/eco/Competitiveness-under-
New-Perspectives.pdf

3. Albuquerque, D.C., Filipe, J.A., Ferreira, M.A.M., 2015. Business Partnership
at the Information Technology Sector in Brazil. International Journal of Latest
Trends in Finance & Economic Sciences. pp. 891-897 ISSN: 2047-0916.

4. Arhipova, i., Balina, S. (2003) Statistika ekonomika: Risinajumi ar SPSS un
Microsoft Excel. Datorzinibu centrs, Riga. 352 Ipp. ISBN - 13: 9984-665-19-4

5. Armand, A., Mendi, P. (2018) Demand drops and innovation investments:
Evidence from the Great Recession in Spain. Research Policy, Volume 47, Issue
7, September 2018, Pages 1321-1333.

6. Arifio, A., Ring, P. S. (2010) 'The Role of Fairness in Alliance Formation. ,
Strategic Mnagement, Volume 31, Issue 10, pp. 79-93

7. Arino, A., De La Torre, 1., Ring, P.S. 2001. Relational Quality: Managing Trust
in Corporate Alliances. Clifornia Mnagement Review. Volume: 44 issue: 1,
page(s): 109-131

8. Baccaro, L. and Tober, T., 2017. The Role of Cost and Price Competitiveness
in the Eurozone. Working Paper, . August 2017 DOIL:
10.13140/RG.2.2.32617.3952

9. Bakker, R., DeFillippi, R. J., Schwab, A. & Sydow, J. (2016). Temporary
Organizing: Promises, Processes, Problems. Organization Studies. Editorial for
Special Issue on "Temporary Organizing"”, 37(12), 1703-1719.

10. Barney, J. B., Hesterly, S. 2014. Strategic Managementand & Competeitive
Advatange: Concepts and Cases. 5th Edition. Pearson., pp. 594. ISBN-
13: 978-0133127409

11. Benkovskis, K. 2012. Competitiveness of Latvia’s exporters. Baltic Journal
of Economics 12(2), pp. 17-45

12. Besanko, David, David Dranove, and Mark Shanley (2000). Economics of
Strategy. 2nd Ed. John Wiley & Sons, New York.

13. Bharadwaj, S.G.P.R. & Varadarajan. 1993. Sustainable Competitve
Advatange in Service Industries: A Conceptual Model and Research Propositions,
Journal of Marketing, Vol. 57 (October), pp. 83- 100.

14. Billet, S. and Seddon, T. 2006. Building community through social
partnerships around vocational education and training’, Journal of Vocational
Education and Training, vol.56, no.1, pp.51-67.

49


file:///C:/Users/rosita/Downloads/Aiginger,%20K.,%20Bärenthaler-Sieber,%20S.%20Vogel,%20J..%202013.%20Competitiveness%20under%20New%20Perspectives.%20Working%20Paper%20no%2044%20%22Research%20paper%20competitiveness%20under%20new%20perspectives%22.%20P.%2086%20%20%20%20https:/www.oecd.org/eco/Competitiveness-under-New-Perspectives.pdf
file:///C:/Users/rosita/Downloads/Aiginger,%20K.,%20Bärenthaler-Sieber,%20S.%20Vogel,%20J..%202013.%20Competitiveness%20under%20New%20Perspectives.%20Working%20Paper%20no%2044%20%22Research%20paper%20competitiveness%20under%20new%20perspectives%22.%20P.%2086%20%20%20%20https:/www.oecd.org/eco/Competitiveness-under-New-Perspectives.pdf
file:///C:/Users/rosita/Downloads/Aiginger,%20K.,%20Bärenthaler-Sieber,%20S.%20Vogel,%20J..%202013.%20Competitiveness%20under%20New%20Perspectives.%20Working%20Paper%20no%2044%20%22Research%20paper%20competitiveness%20under%20new%20perspectives%22.%20P.%2086%20%20%20%20https:/www.oecd.org/eco/Competitiveness-under-New-Perspectives.pdf
file:///C:/Users/rosita/Downloads/Aiginger,%20K.,%20Bärenthaler-Sieber,%20S.%20Vogel,%20J..%202013.%20Competitiveness%20under%20New%20Perspectives.%20Working%20Paper%20no%2044%20%22Research%20paper%20competitiveness%20under%20new%20perspectives%22.%20P.%2086%20%20%20%20https:/www.oecd.org/eco/Competitiveness-under-New-Perspectives.pdf

15. Billett, S., Ovens, C., Clemans, A., & Seddon, T. (2007). Collaborative
working and contested practices: forming, developing and sustaining social
partnerships in education. Journal of Education Policy, 22(6), 637-656

16. Billett, S., Ovens, C., Clemans, A., & Seddon, T. (2007). Collaborative
working and contested practices: forming, developing and sustaining social
partnerships in education. Journal of Education Policy, 22(6), 637-656

17. Boone., L.E. and Kurtz, D.L. 2011. Contemporary Business, 13th Edition
Update. John Wiley & Sons. ISBN-13: 978-0470445594

18. Bouncken, R.B., Pluschke, B.D., Pesch, R., Kraus, S., 2016. Strategic
Management and Organization. 19 (8), 225-236. DOI 10.1007/s11846-014-
0150-8.

19. Box, M., Gratzer, K., Lin, X. 2018. Destructive entrepreneurship in the
small business sector: bankruptcy fraud in Sweden, 1830-2010. Small Business
Economics. pp. 1-21.

20. Brem, A., Maier, M., Wimschneider, C. 2016. Competitive advantage
through innovation: the case of Nespresso. European Journal of Innovation
Management, Vol. 19 No. 1, pp. 133-148. DOI 10.1108/EJIM-05-2014-005

21. Brettel, M., Friederichsen, N., Keller, M., & Rosenberg, M. (2014). How
virtualization, decentralization and network building change the manufacturing
landscape: An industry 4.0 perspective. International Journal of Mechanical,
Industrial Science and Engineering, 8(1), p. 37-44.

22. Cardini, A. (2006). An analysis of the rhetoric and practice of educational
partnerships in the UK: An arena of complexities, tensions and power. Journal of
Education Policy, 21(4), 393-415

23. Chao-Hung, Wang, Li-Chang, Hsu, 2010. The influence of dynamic
capability on performance in the high technology industry: The moderating roles
of governance and competitive posture. African Journal of Business Management
Vol. 4(5), pp. 562-577, ISSN 1993-8233

24. Cheng, C.Y., Tang, M.]. 2019. Partner-selection effects on venture capital
investment performance with uncertainties. Journal of Business Research 95
(2019) 242-252

25. Chih-Hsing Liu, 2017. Creating competitive advantage: Linking
perspectives of organization learning, innovation behavior and intellectual capital.
International Journal of Hospitality Management, Volume 66, pp 13-23

26. Chih-Hsing Liu, 2017. Creating competitive advantage: Linking
perspectives of organization learning, innovation behavior and intellectual capital.
International Journal of Hospitality Management, Volume 66, pp 13-23

27. Christodoulopoulou, S. and Tkacevs, O., 2014. Measuring the effectiveness
of cost and price competitiveness in external rebalancing of euro area countries
what do alternative hcis tell us? Working paper series. ECB. ISBN 978-92-899-
1144-3

28. Clement, 0.0., Clement, I.K. & Joseph, O.B. (2013). Performance
assessment of partnership estate surveying and valuation firms in Lagos State,
Nigeria. Mediterranean Journal of Social Science, 4(13), 489-497.

50



29. Cravens, David W. & Percy, Nigel F. (2013). Strategic Marketing, Tenth
Edition. Singapore : Mc Graw Hill International. p. 672. ISBN-13: 978-
0078028908

30. Crnjac, M., Veza, I., Banduka, N. (2017). From Concept to the Introduction
of Industry 4.0. International Journal of Industrial Engineering and Management
(IJIEM), Vol. 8 No 1, 2017, pp. 21-30

31. Dash, A.K. 2013. Competitive advantage: its importance and impact on
design of strategy. International Journal of Application or Innovation in
Engineering & Management. Volumu 2, Issue, 12. pp. 7-12. ISSN 2319 - 4847

32. Davcik, N.S., Sharma, P. 2016. Marketing resources, performance, and
competitive advantage: A review and future research directions. Journal of
Business Research, Volume 69, pp. 5547-5552

33. Denisovs, M., Judrupa, 1. Regionu attistibas un konkurétspéjas
novértésana. Riga: RTU Izdevnieciba, 2008. 72 Ipp.

34. Delgado-Garcia, B., Ana Isabel Rodriguez-Escudero, A.I., Martin-Cruz, N.,
2012. Influence of Affective Traits on Entrepreneur's Goals and Satisfaction.
Journal of Small Business Management, Volume 50, Issue 3. pp. 262-275

35. Deloite, 2018. The Fourth Industrial Revolution is here—are you ready?
Deloitte Development LLC. London, p. 28.

36. Dess, G.G., McNamara, G., Eisner, A.B., Lee, S.H. 2018. Strategic
Management. 9th Edition. New York. cGraw-Hill Higher Education, pp. 800.
ISBN-13: 978-1259813955

37. De Toni, D., Milan, G.S., Sacloto, E.B., Larentis, F., 2017. Pricing strategies
and levels and their impact on corporate profitability. Revista Administraco,
Volume, 52, pp 120 - 133.

38. Dhirendra, K.D. 2016. Building Sustainable Competitive Advantage:
Through Executive Enterprise Leadership. New York, Routledge. p. 264. ISBN -
13: 978-14-724-470-317

39. Dhirendra Kumar, D. 2016. Building Sustainable Competitive Advantage:
Through Executive Enterprise Leadership. New York, Routledge. p. 264. ISBN -
13: 978-14-724-470-317

40. Dobni, C.B., Sand,C. 2018. Strategy shift: Integrating strategy and the
firm's capability to innovate. Business Horizons, Volume 61, Issue 5. Pages 797-
808. DOI: 10.1016/j.bushor.2018.06.002. ISSN: 00076813

41. Dyer, J.H. & Singh, H. 1998. The relational view: cooperative strategy and
sources of interorganisational competitive advantage, The Academy of
Management Review, Vol. 23, no. 4, pp. 660-679

42. Eadie, R., Potts, S., 2016. The New EU Procurment Directives: Whole Life
Costing And Dynamic Procurement Systems For Civil Engineering Organisations,
Are They Contradictory? X International Conference on Civil Engineering Design
and Construction (Science and Practice) - Varna Bulgaria. Duration: 15 Sep
2016hckc

51


https://onlinelibrary.wiley.com/action/doSearch?ContribAuthorStored=Rodr%C3%ADguez-Escudero%2C+Ana+Isabel
https://onlinelibrary.wiley.com/journal/1540627x
https://onlinelibrary.wiley.com/toc/1540627x/50/3
https://www-scopus-com.resursi.rtu.lv/authid/detail.uri?origin=resultslist&authorId=7003310238&zone=
https://www-scopus-com.resursi.rtu.lv/authid/detail.uri?origin=resultslist&authorId=57191954600&zone=
https://pure.ulster.ac.uk/en/publications/the-new-eu-procurment-directives-whole-life-costing-and-dynamic-p-3
https://pure.ulster.ac.uk/en/publications/the-new-eu-procurment-directives-whole-life-costing-and-dynamic-p-3
https://pure.ulster.ac.uk/en/publications/the-new-eu-procurment-directives-whole-life-costing-and-dynamic-p-3

43. Eitan, A., Herman, L., Fischhendler, I., Rosen, G. 2018. Community-
private sector partnerships in renewable energy. Renewable and Sustainable
Energy, Volume 105, pp. 95-104

44, Ejrami, M., Salehi, N., Ahmadian, S. 2016. The Effect of Marketing
Capabilities on Competitive Advantage and Performance with Moderating Role of
Risk Management in Importation Companies. International Conference on Applied
Economics and Business, Procedia Economics and Finance 36 ( 2016 ) 22 - 28.

45. Eorostat, 2018. Annual Report on European SMEs 2017/2018: The 10th
anniversaly of the Small Business Act. Brussels, ISBN 978-92-79-96822-8.

46. Fang, J., Shao, Y., Wen, c. 2016. Transactional quality, relational quality,
and consumer e-loyalty: Evidence from SEM and fsQCA. International Journal of
Information Management 36 (2016) 1205-1217

47. Farhadvand, S.M. and Jalilian, O.. 2017. Investigating Risk Effect and Profit
Management on Bank Credit Risk. International Journal of Economics and
Financial Issues, 2017, 7(3), pp. 548-554

48. Fedotova, K., Geipele, 1., , Geipele,S., Stamure, 1., 2013. Case study on
Employee Competence Regarding Competitiveness and CSR issues of the Forest
Industry Companies. Trans Tech Publications, pp.579 - 584.

49. Gadde, L.E., Dubois, A. 2010. Partnering in the construction industry—
Problems and opportunities. Journal of Purchasing & Supply Management 16
(2010) 254-263

50. Garth, S., Shepard, A., and Podolny, J. (2001). Strategic Management.
New York. John Wiley & Sons, ISBN - 13: 978-0-470-009-470

51. Gimeno, J. 1999. Reciprocal Threats in Multimarket Rivalry: Staking out
‘Sphere of Influence’ in the U.S. Airline Industry. Strategic Management Journal,
, Vol. 20, 101-128

52. Grant, R. 1991. The Resource-Based Theory of Competitive Advantage:
Implications for Strategy Formulation. California Management Review, Spring
1991, Vol. 33, No. 3, pp. 114- 135.

53. Grather, W., Matranga, S., Savarino, V., Furdik, K., Tomasek, M. 2015.
Improving collaboration between large and small enterprises using networked
services. IFIP Advances in Information and Communication Technology. 463, pp.
201-208

54. Gu, Y., Su.,D. 2018. Innovation orientations, external partnerships, and
start-ups' performance of low-carbon ventures. Journal of Cleaner Production,
Volume 194, pp. 69 -77.

55. Gu, Y., Su.,D. 2018. Innovation orientations, external partnerships, and
start-ups' performance of low-carbon ventures. Journal of Cleaner Production,
Volume 194, pp. 69 -77.

56. Hanson, J.L. 1986. A dictionary of economics and commerce. London,
Macdonald and Evans, p. 401. ISBN - 13: 9780712104388

57. Henttonen, K. and Lehtimaki, H. (2017). Open innovation in SMEs:
collaboration modes and strategies for commercialization in technology-intensive

52


https://www.scientific.net/AMM.394.579
https://www.scientific.net/AMM.394.579
https://www.scientific.net/AMM.394.579

companies in forestry industry. European Journal of Innovation Management
20(2), pp. 329-347.

58. Hill, C.W.L.; Jones,G.R. Schilling, A.M. 2007. Strategic Management
Theory: An Integrated Approach. Houghton. MifflinCompany: NewYork, p. 528.
ISBN - 13: 978-1285-18-449-4

59. Hitt, A.H., Ireland, R.D. and Hoskisson, R.E., 2014. Strategic Management:
Competitiveness and Globalization, Concepts and Cases. 11th Edition. South-
Western Cenage Learning. ISBN 13: 978-1-285-42518-4

60. Hogeforster, M. (2014). Future challenges for innovations in SMEs in the
Baltic Sea Region. Procedia - Social and Behavioral Sciences 110, pp. 241-250.

61. Homan, H.H.S., 2017. Financial Performance And Swot Analysis to Increase
Profitability in Regional Owned Enterprise (Bumd) Bekasi City, Indonesia.
International Journal of Business, Economics and Law, Vol. 13, Issue 1, pp, 1-13.
ISSN 2289-1552

62. Hosseini, A.S., Soltani, S., Mehdizadeh, M. 2018. Competitive Advantage
and Its Impact on New Product Development Strategy (Case Study: Toos Nirro
Technical Firm). Journal of Open Innovation: Technology, Market, and
Complexity. Volume 4, Issue 17, pp. 157-169. DOI:10.3390/joitmc4020017

63. Huff, A. S., Floyd, S. W., Sherman, H. D., Terjesen, S. (2009), Strategic
Management. Logic and Action, John Wiley & Sons, New York

64. Ivancevich, J.M. and Duening, T.N. 2006. Business: Principles, Practices,
and Guidelines. 2th Edition. Ohio. Atomic Dog Publishing, ; ISBN-13: 978-
1592602827

65. Jankowska, B., 2009. Competition or Cooperation. The Economist, pp. 67-
89.

66. Jarvi, K., Sainio, L.M., Ritala, P., Pellinen, A. 2010. Building a framework
for a partnership business model. International Journal Management Concepts
and Philosophy, Vol. 4, No. 1, pp. 100-119. 2010.

67. Jensen, J].A., Cobbs, J.B., Turner, B.A. 2016. Evaluating sponsorship
through the lens of the resource-based view: The potential for sustained
competitive advantage. Business Horizons, Volume, 59, pp. 163—173.

68. Kakko, A. 2016. Reshaped partnerships for competitiveness and
innovation: Potentials in mechanical engineering.Proceeding: 44th Annual
Conference of the European Society for Engineering Education - Engineering
Education on Top of the World: Industry-University Cooperation, SEFI 2016

69. Kareska, K., Marjanova, T.J. 2017. Aspects of Competitiveness - Achieving
Competitive Advantage of Organizations in Macedonia. Journal of Economics, 2
(1). pp. 247-258. ISSN 1857-9973

70. Kathrynn, E.K.A. and Lawrence,E.K., 2018. Student Study Guide With

IBM® SPSS® Workbook for Research Methods, Statistics, and Applications
2e Second Edition. London. SAGE Publications, Inc. p.376. ISBN-13: 978-
1544318677

53



71. Kay, J. (2001). Foundations of Corporate Success’: How Business
Strategies Add Value. New York. Oxford University Press. p. 416. . ISBN-13: 978-
0198287810

72. Keegan, W.]. 2007. Global Marketing Management, Abdulhamid Ebrahimi;
Office of Cultural Research: Tehran, Iran, 2007

73. Kenyo, G.N. and Sen, K.C.. 2015. The Perception of Quality: Mapping
Product and Service Quality to Consumer Perceptions. London, Springer-Verlag.
ISBN - 13: 978-1-4471-6627-6

74. Kenyon, G.N. and. Sen, K.C. 2015. The Perception of Quality: Mapping
Product and Service Quality to Consumer Perceptions. London, Springer-Verlag.
ISBN - 13: 978-1-4471-6627-6

75. Kim, B. & Park, K. (2003). Satisfying different customer groups for IS
outsourcing: A Korean IS company experience. Asian Pacific Journal of Marketing
and Logistics, 15(3), 48-69

76. Klapalova, A.,2011. Competitiveness of firms, performance and customer
orientation measures — empirical survey results. Acta univ. agric. et silvic. Mendel.
Brun., 2011, LIX, No. 7, pp. 195-202

77. Klarner, P., Yoshikawa, T., Hitt, M. 2018. A Capability-Based View of
Boards: A New Conceptual Framework for Board Governance. Academy of
Management Perspectives. In press,. Research Collection Lee Kong Chian School
Of Business

78. Knoben, J., Bakker, M.R. 2019. The guppy and the whale: Relational
pluralism and start-ups' expropriation dilemma in partnership formation. Journal
of Business Venturing, Volume 34, pp. 103-121

79. Kuncor, W. and Suriani, W. 2018. Achieving sustainable competitive
advantage through product innovation and market driving. Asia Pacific
Management Review, Volume 23, pp. 186 - 192

80. Kurniawan, A., Sucherly, D., Padmadisastra, S. 2016. The Influence Of
Business Partnership And Competitive Strategy On Business Performance Of
Recreation Park Services Industry In West Java, Indonesia. International journal
of scientific & technology research, Volume 5, Issue 02, pp. 109 - 116.

81. Lavie, D. 2006. The competitive advantage of interconnected firms: an
extension of the resource-based view. Academy of Management Review, Volume,
31(3). pp. 153-174

82. Lee, M., Yun, 1.1.Y., Pyka, A., et al. (2018) How to Respond to the Fourth
Industrial Revolution, or the Second Information Technology Revolution? Dynamic
New Combinations between Technology, Market, and Society through Open
Innovation. Journal of Open Innovation: Techmology, Market, and Comlexity. p.
24. ISSN: 2199-8531

83. LTRK, 2018. LTRK biedru sastavs. Nepublicétie dati.

84. Magretta, J.A., Fahey, L., ,2012, Joan Magretta: what executives can learn
from revisiting Michael Porter. STRATEGY & LEADERSHIPj VOL. 40 NO. 2, pp. 1-
10.

54



85. Martinuzzi, B., 2017. What Are the Advantages and Disadvantages of a
Partnership? American Express. https://www.americanexpress.com/en-
us/business/trends-and-insights/articles/what-are-the-advantages-and-
disadvantages-of-a-partnership/

86. Mawdsley, J.K,, Deepak, S. 2018.. Demand-
side strategy, relational advantage, and partner-driven corporate scope: The case
for client-led diversification. Strategic Management Journal. Jul2018, Vol. 39 Issue
7, p1834-1859. 26p. 3 Charts, 4 Graphs. DOI: 10.1002/smj.2788.

87. McCarthy, N., Rouse, W.B., Serban,N., 2015. Journal of Enterprise
Transformation, 5:113-140, 2015 Copyright C IIE, pp. 113- 140. INCOSE ISSN:
1948-8289.

88. McQuaid, R.W. (2000) "“The Theory of Partnerships - Why have
Partnerships”. In: S.P. Osborne (ed.), Managing public-private partnerships for
public services: an international perspective (Routledge, London) pp. 9-35.

89. Melo, M. A. de, & Leone, R. J. G. (2015). Alignment between Competitive
Strategies and Cost Management: a Study of Small Manufacturing
Companies. Brazilian Business Review, 12(5), 78-96. DOI:
10.15728/bbr.2015.12.5.5

V9O. Miglavs, A., Rupeika-Apoga, R., Schaub, W., Solovjova, I., Spurins, U.,
Suhtins, V., Feldmane, A., Latvia Competitiveness Report - 2015. Riga. Certus
Think Tank. p. 92. ISBN 978-9934-8558-2-5

91. Mohr, 1., Spekman, R. 1994. Characteristics of partnership success:
Partnership attributes, communication behavior, and conflict resolution
techniques. Strategic Management Journal, Volumel5 (1994), pp. 135-152.

92. Morgan, T., Anokhin, S., Wincentd, J. 2018. When the fog dissipates: The
choice between value creation and value appropriation in a partner as a function
of information asymmetry. Journal of Business Research, Volume 88, pp. 498-
504

93. Morgan, T., Anokhin, S., Wincentd, J. 2018. When the fog dissipates: The
choice between value creation and value appropriation in a partner as a function
of information asymmetry. Journal of Business Research, Volume 88, pp. 498-
504

94. Murray, T.A., Maclntyre, R.C., & Teel, C.S. (2011). An analysis of
partnership performance: The St. Johns Mercy Medical Center-Saint Louis
University School of Nursing dedicated education unit project. Journal of
Professional Nursing, 27(6), pp. 58-63

95. Nagy, J. Olah, 1., Erdei, E., Maté, D., Popp, J.( 2018). "The Role and Impact
of Industry 4.0 and the Internet of Things on the Business Strategy of the Value
Chain—The Case of Hungary," Sustainability, MDPI, Open Access Journal, vol.
10(10), pages 1-25

96. Nevidjon, B. 2016. Partnerships of the future. Seminars in Oncology
Nursing, Vol 32, No 2 (May), 2016: pp 164-171

55


https://www.americanexpress.com/en-us/business/trends-and-insights/articles/what-are-the-advantages-and-disadvantages-of-a-partnership/
https://www.americanexpress.com/en-us/business/trends-and-insights/articles/what-are-the-advantages-and-disadvantages-of-a-partnership/
https://www.americanexpress.com/en-us/business/trends-and-insights/articles/what-are-the-advantages-and-disadvantages-of-a-partnership/
http://web.b.ebscohost.com.resursi.rtu.lv/ehost/viewarticle/render?data=dGJyMPPp44rp2%2fdV0%2bnjisfk5Ie46bRLtKmxSbek63nn5Kx68d%2b%2bS62srUqup7c4r7CyT7iprjjOw6SM8Nfsi9%2fZ8oHt5Od8u6O0Sa%2bstkixrLI%2b6tfsf7vb7D7i2Lt68t6kjN%2fdu1nMnN%2bGu6exSLGqsEqzqqR%2b7ejrefKz5I3q4vJ99uoA&vid=2&sid=9b88ca6f-ae97-4512-a957-fef93938768d@sessionmgr101
http://web.b.ebscohost.com.resursi.rtu.lv/ehost/viewarticle/render?data=dGJyMPPp44rp2%2fdV0%2bnjisfk5Ie46bRLtKmxSbek63nn5Kx68d%2b%2bS62srUqup7c4r7CyT7iprjjOw6SM8Nfsi9%2fZ8oHt5Od8u6O0Sa%2bstkixrLI%2b6tfsf7vb7D7i2Lt68t6kjN%2fdu1nMnN%2bGu6exSLGqsEqzqqR%2b7ejrefKz5I3q4vJ99uoA&vid=2&sid=9b88ca6f-ae97-4512-a957-fef93938768d@sessionmgr101
http://web.b.ebscohost.com.resursi.rtu.lv/ehost/viewarticle/render?data=dGJyMPPp44rp2%2fdV0%2bnjisfk5Ie46bRLtKmxSbek63nn5Kx68d%2b%2bS62srUqup7c4r7CyT7iprjjOw6SM8Nfsi9%2fZ8oHt5Od8u6O0Sa%2bstkixrLI%2b6tfsf7vb7D7i2Lt68t6kjN%2fdu1nMnN%2bGu6exSLGqsEqzqqR%2b7ejrefKz5I3q4vJ99uoA&vid=2&sid=9b88ca6f-ae97-4512-a957-fef93938768d@sessionmgr101
https://ideas.repec.org/a/gam/jsusta/v10y2018i10p3491-d172797.html
https://ideas.repec.org/a/gam/jsusta/v10y2018i10p3491-d172797.html
https://ideas.repec.org/a/gam/jsusta/v10y2018i10p3491-d172797.html
https://ideas.repec.org/s/gam/jsusta.html

97. Newbert, S.L. (2008), “Value, rareness, competitive advantage, and
performance: a conceptual level empirical investigation of the resource-based
view of the firm”, Strategic Management Journal, Vol. 29 No. 7, pp. 745-768

98. Nguetoum, L.F., 2017. Business Strategy & Innovation Partnerships for
Sustainability: A guide on how to build a responsible corporate strategy. These
de doctorat. Versaille, ‘Université de Versailles St-Quentin-en-Yvelines.

99. OECD, 2018. Employment Outlook. ISBN 978-92-64-30178-8.

100. Oliver, C. 1997. Sustainable Competitive Advantage: Combining
Institutional and Resource-Based View. Strategic Management Journal, Vol. 18,
No. 9, pp. 697-713

101. Osei-Kyei, R., Chan, A.P.C. 2018. Review of studies on the Critical Success
Factors for Public-Private Partnership (PPP) projects from 1990 to
2013. International Journal of Project Management, pp.1335-1346

102. Ozolina, V., & Pocs, R. (2013). Macroeconomic modelling and elaboration
of the macro-econometric model for the Latvian economy: scientific monograph.
Riga: RTU Press

103. Peteraf, M. A. (1993). “The cornerstones of competitive advantage: A
resource-based view”, Strategic Management Journal, 14, pp. 179-191

104. Peteraf, M.A. and Barney, J.B. (2003), “Unraveling the resource based
tangle”, Managerial and Decision Economics, Vol. 24 No. 4, pp. 309-23

105. Pinasti, M., Adawiyah, W.R. 2016. Co-opetition to promote growth of batik
small and medium enterprises. International Journal of Business and Society.
17(3), pp. 401-412. ISSN: 15116670

106. Pigors, M., Rockenbach, B. 2016. The competitive advantage of honesty.
European Economic Review, Volume 89, pp. 407-424

107. Popa, H.L., Pater, L.R., & Cristea, S.L. (2014). A systemic description of
sustainable progress. Procedia - Social and Behavioral Sciences, Volume 124,
2014, pp.322-330

108. Porter, M.E. 2008. On Competitios: Updated and Expanded Edition. New
York, Harvard Business Review Press. New York. p. 576. ISBN- 13: 978-1-4221-
2696-7

109. Porter, M.E. 2011. The Competetive Advantage of Nations: Creating and
Sustaining Superior Performance. New York, Free Press. p. 896

110. Piltan, M., Sowlati, T. 2016. Multi-criteria assessment of partnership
components. Expert Systems With Applications 64 (2016) 605-617

111. Pride, W.M., Hughes, R.]., and Jack R. Kapoor, J.R., 2008. Business. 12 th
Edition. (Boston: Cengage Learning. p. 646. ISBN-13: 978-1133595854

112. Rathi, D., Given, L.M. & Forcier, E. (2014). Interorganisational partnership
and knowledge sharing: The perspective of Non-Profit Organizations (NPOs).
Journal of Knowledge Management, 18(5), 867-885.

56


https://www-scopus-com.resursi.rtu.lv/authid/detail.uri?origin=resultslist&authorId=56538672500&zone=
https://www-scopus-com.resursi.rtu.lv/authid/detail.uri?origin=resultslist&authorId=56844258500&zone=
https://scholar.google.com.hk/scholar?oi=bibs&cluster=3734191080858075292&btnI=1&hl=en
https://scholar.google.com.hk/scholar?oi=bibs&cluster=3734191080858075292&btnI=1&hl=en
https://scholar.google.com.hk/scholar?oi=bibs&cluster=3734191080858075292&btnI=1&hl=en

113. Rezaee, F., Jafari, M. 2016. The effect of knowledge based view on
custainable commpetitive advantage. Quarterly Publication, Volume 2 Issue 2 pp.
67-80

114. Rezaei, J., Ortt, R., Trott, P. (2018) Supply chain drivers, partnerships and
performance of high-tech SMEs: An empirical study using SEM. International
Journal of Productivity and Performance Management 67(4), pp. 629-653.
DOI: 10.1108/1JPPM-01-2017-0017.

115. Roxby, S. 2018. Partnership in action: forging a new approach. Housing,
Care and Support, Vol. 21 Issue: 3/4, pp.99-107, DOI: 10.1108/HCS-09-2018-
0024

116. Ridha, M.B. and Alnaji, L., 2015. Analysis and Measurement of Risks in
Business: A Case Study on the Jordan Valley Authority. European Journal of
Business and Management. Vol.7, No.9, pp. 9-21. ISSN 2222-1905

117. Rugman, A. M. and Verbeke, A. (2002), “Edith Penrose’s contribution to
the resource based view of strategic management”, Strategic Management
Journal, 23(8), pp. 769-780

118. Russo, M., and Cesarani, M., 2017. Strategic Alliance Success Factors: A
Literature Review on Alliance Lifecycle. International Journal of Business
Administration Vol. 8, No. 3, pp. 1-9. DOI:10.5430/ijba.v8n3p1

119. Russo, M., and Cesarani, M., 2017. Strategic Alliance Success Factors: A
Literature Review on Alliance Lifecycle. International Journal of Business
Administration Vol. 8, No. 3, pp. 1-9. DOI:10.5430/ijba.v8n3p1

120. Rzepka, A. 2017. Inter-organizational relations as a one of sources of
competitive advantage of contemporary enterprises in the era of globalization.
Global Congress on Manufacturing and Management, Procedia Engineering,
Volume 174, pp. 161 - 170

121. Saci, F., Jasimuddin, S.M. 2018 Does strategic partnership matter to create
value of a firm? An empirical study based on SBF 250 French firms. Research in
International Business and Finance. 2017. DOI: 10.1016/j.ribaf.2017.10.002

122. Sadeghnezhada, M., Nabavib, F.H., Najafic, F., Kareshkid, H., Esmailye, H.,
2018. Mutual benefits in academic-service partnership: An integrative review.
Nurse Education Today, Volume 68, pp. 78-85.

123. Saloner, G., Shepard, A. Podolny, J. 2001. Stratetgic Management, 1st
Edition. New York, John Wiley. p. 464. ISBN - 13: 978-047-000-9475

124. Salunke, S., Weerawardenab, J., McColl-Kennedy, J.R. 2019. The central
role of knowledge integration capability in service innovationbased competitive
strategy. Industrial Marketing Management, Volume 76, pp. 144-156.

125. Saranga, H., George, R., Beine, J., Ulli, A. 2018. Resource configurations,
product development capability, and competitive advantage: An empirical
analysis of their evolution. Journal of Business Research, Volume 85, pp. 32-50

126. Sarvaiya, H., Eweje, G., Arrowsmith, J. 2018. The Roles of HRM in CSR:
Strategic Partnership or Operational Support? Journal of Business Ethics,
Springer, vol. 153(3), pages 825-837. DOI: 10.1007/s10551-016-3402-5

57


https://doi.org/10.1108/HCS-09-2018-0024
https://doi.org/10.1108/HCS-09-2018-0024
https://www-scopus-com.resursi.rtu.lv/authid/detail.uri?origin=resultslist&authorId=57197725537&zone=
https://www-scopus-com.resursi.rtu.lv/authid/detail.uri?origin=resultslist&authorId=57202559872&zone=
https://ideas.repec.org/s/kap/jbuset.html

127. Sellgren, J. (1990) “Local Economic Development Partnerships - An
Assessment of Local Authority Economic Development Initiatives”, Local
Government Studies, July/August, 57- 78.

128. Shanahan, T., Nilson, M., Broshko, L.]., 2016. he Handbook of Canadian
Higher Education. Kingston. McGill-Queen's University Press. p. 404. ISBN-
13: 978-1553394426

129. Sheppard, B.H., Sherman, D.M. 1998. he Grammars of Trust: A Model and
General Implications. The Academy of Management Review, Vol. 23, No. 3, pp.
422-437

130. Shumate, M., and O’Connor,A., 2010. Corporate Reporting of Cross-Sector
Alliances: The Portfolio of NGO Partners Communicated on Corporate Websites.
Communication Monographs, Volume, 77, No 2, pp. :207-230

131. Sigalas, C., Economou, V.P., Georgopoulos, N. 2013. Developing a
Measure of Competitive Advantage.
Journal of Strategy and Management Vol. 6 No. 4, 2013, pp. 320-
342. DOI: 10.1108/IJSMA-03-2013-0015

132. Siren, C. 2014. Strategic Learning: A Route to Competitive Advantage?
Selection of articles. Vaasa. University of Vaasa Press. p. 255. ISBN - 13:978-
952-476-527-5

133. Siudek, T., Zawojska, A.. 2014. Competitiveness in the economic concepts,
theories and empirical research. Oeconomia 13 (1) 2014, pp. 91-108. ISSN -
2113-5207

134. Skribans, V., & Balodis, M. (2016). Development of the Latvian energy

sector competitiveness system dynamic model. 9th International Scientific
Conference "“Business and Management 2016”. Vilnius, Lithuania. DOI:
10.3846/2016.12

135. Siyamtinah.,H.S. 2017. Innovation capability of SMEs through
entrepreneurship, marketing capability, relational capital and empowerment. Asia
Pacific Management Review, volume 21, pp. 196 - 203

136. Solovjovs, D., Kotlars, A., Skribans, V., & Liptak, K. (2017). The economic
significance of people skills for effective enterprise management. Eastern
European Business and Economics Journal, 3(4), pp. 360- 375

137. Spender, ].S., 2014. Business Strategy: Mnaging Uncertainty, Opportunity
and Enterprice. New York. Oxford University Press. p. 316. ISBN - 13: 978-0-
19-9686-544

138. Steininger, D.M.; Huntgeburth, J., C.; Veit, D. 2011. Conceptualizing
Business Models for Competitive Advantage Research by Integrating the Resource
and Market-Based Views. AMCIS 2011 Proceedings Proceedings of the
Seventeenth Americas Conference on Information Systems. - All Submissions.
Paper 286.

139. Staiculescu, C., Richiteanu-Nastase, E.R., Dobrea, R.C. 2014. The
university and the business environment - Partnership for education. The
International Conference Edu “Education Facing Contemporary World Issues”,
Procedia - Social and Behavioral Sciences, Vilume 180, pp. 211 - 218

58


https://www.jstor.org/publisher/mqup
https://www.researchgate.net/journal/0363-7751_Communication_Monographs

140. Sujova, A., Hlavackovaa, P., Safarika, D. 2015. Analysis of Investment
Effectiveness in the Wood Processing Industry of the Czech Republic. Procedia
Economics and Finance, 26. P. 382 - 388

141. Tabarsa, G.; Rezaeian, A.; Nazarpouri, A., 2013. Designing and explaining
a competitive intelligence model based on organizational intelligence in
knowledge-based organizations. Executive Management Magazine, 30 May 2012;
38-44

142. Timilsin, B. 2017. Gaining and Sustaining Competitive Operations in
Turbulent Business Environments What and How?. Tampere, Vaasan yliopisto, pp.
151. ISBN - 13: 978-952-476-758-3

143. Usman, M., Roijakkers, N., Vanhaverbeke, W., Frattini, F., 2018. A
Systematic Review of the Literature on Open Innovation in SMEs. Researching
Open Innovation in SMEs, Chapter 1, pp. 1-34

144, Vanags A., Abeltina A., Zvirgzdina R. (2018) Partnership strategy model
for small and medium Enterprises. Problems & Perspectives in Management
Volume 16, Issue 1, 2018. pp. 336-347

145. Vanags, A., (2013) Development of partnerships in construction material
production, Proceedings of the XIV International scientific conference of Turiba
University, 30.05.2013, ISSN 1691-6069

146. Vanags, A., (2014) Strategic Partnership Multi-Factor Case Analysis.
Inernational Scientific Conferences: 4th WHITHER OUR ECONOMIES. Mykolas
Romeris University

147. Vigliansisi, A., Rugolo, A., Calabro, J., Della Spina, L. (2019) Villa San
Giovanni Transport Hub: A Public - Private Partnership Opportunity. In New
Metropolitan Perspectives, pp. 211-221.

148. Vasiljeva, L., Glebova, A., 2010. RazZzoSanas uznémumu konkurétspé&jas
nodrosinasana Latvija. Ekonomiskie pétijumi uznéméjdarbiba. Nr.8, 2010, 51.-
63.lpp. ISSN 1691-0737

149. Volvenkins, S. 2012. Mazo un vid€jo uzpnémumu konkuréetsp&jigu
priekSrocibu radiSana un virziSana tirgl, izmantojot marketinga instrumentus
interneta videé. Promocijas darbs. Riga, Latvijas Universitate. 192 Ipp

150. Walker,G. 2016. Modern Competitive strategy, 4th Edition, New York. Mc
Graw Hill International. P. 416. ISBN-13: 978-1259181207

151. Wang, H.L. (2014), “Theories for competitive advantage”, in: Hasan, H.
(Ed.), Being Practical with Theory: A Window into Business Research, Wollongong,
Australia: THEORI, Australia, pp. 33-43

152. Wheelen, T.L. and Hunger, ].D., 2018. Strategic Managementand and
Business Policy Toward Global Sustainability. 15th Edition. Paris. Pearson. P.
912. ISBN-13: 978-0-132-153-22-5

153. Welcher, T. 2019. A new way to look at an old problem: International joint
venture partner selection via constrained systematic search. Business Horizons,
Volume 62, pp.199—205. Information asymmetry in partner selection and 1]V
success

59


https://www-scopus-com.resursi.rtu.lv/authid/detail.uri?origin=resultslist&authorId=57202353556&zone=
https://www-scopus-com.resursi.rtu.lv/authid/detail.uri?origin=resultslist&authorId=57202359463&zone=
https://www-scopus-com.resursi.rtu.lv/authid/detail.uri?origin=resultslist&authorId=55988148100&zone=

154. Wen-Cheng, W., Chien-Hung, L., Ying-Chien, C. 2011. Types of
Competitive Advantage and Analysis. International Journal of Business and
Management, Vol. 6, No. 5. pp. 100-104. ISSN 1833-3850

155. Wittmann, C.M., Hunt, S.D., Arnett, D.B. 2009. Explaining alliance success:
Competences, resources, relational factors, and resource-advantage theory.
Industrial Marketing Management, Volume, 38, pp. 743-756

156. Zainurossalamia, S., Setyadi, D., Rusmilawati, H. S 2016. The Effect of
Innovation on Firm Performance and Competitive Advantage. European Journal
of Business and Management. Vol.8, No.29, pp. 113 - 119. ISSN 2222-1905

157. Zarina, V., Strele, 1., Fogelmanis, K., Vanags, A., (2012) Analysis of
Competitiveness of Latvian Enterprises, International Journal of Business and
Management Studies. Vol. No 2, 2012, ISNN: 1309-8047

158. Zarina V., Begec S., Vanags A. (2014) Strategic partnerships in the
construction Industry in Latvia; 13th EBES Conference proceedings, ISBN: 978-
605-64002-7-8, Thomson Reuters Conference Proceedings

159. Zarina, V., Vanags, A., (2015) Strategic Partnership Model: from Design
to Assessment 2nd International Conference Actual economy: Local solutions for
Global Challenges: ACE - 2015 +, Czech Republic, Prague 10-11.12.2015. p.
225-226

160. Zelga., K., 2017. The importance of competition and enterprise
competitiveness. World Scientific News, 72, pp. 301-306. ISSN 2392-2192

161. Banarc A. (2010). CtpaTerns napTHepcCTBa — (pakTOp MOBbILLEHNS LLEHHOCTU
" KOHKYPEHTOCNOCO6HOCTH npeanpuaTms. Joknaabl KOHpepeHunmn
BALTIMIXhttp://www.baltimix.ru

162. Jonrmn 3.M., BaHarc A. (2010). CrpaTterma napTHepctBa - dakTop
YCNEWHOCTU W TMOBbIWEHNS KOHKYPEHTOCNOCOBHOCTM KOMNaHwuu. Zurnala
ByaiBsenbHi Matepuansl, BUpobu Ta caHiTapHa TexHika. Bunyck 37, 2010, cTp. 68-
75

163. BaHarc A. (2008). ®paHwWwKM3Haa cucrtemMa — OoCHoBa AN 3PEPEeKTUBHOro
pa3BuTUSA TOBapHOro 3paka. C6opHuk goknagos CtponXMMNA 2008, Knes MBC,
CTp. 22-25

60



