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Abstract

The scientific monograph “Domino effect in risk and crisis
communication. Management & Legal aspects” is based on the docto-
ral thesis “Domino effect theory and legal regulations: The effects of
risk and crisis communication on Latvian enterprises”.

The aim of the monograph is to explore to what extent com-
munication as a business factor influences risks and crises in Latvian
businesses, doing so in the context of Latvian legislation and drafting
desired legal guidelines for risk and crisis communication and the
practical goal is to identify amendments that are needed in Latvian
laws in the context of risk and crisis communication management.

Different methods have been used in order to achieve the
goal. For instance, the content analysis of Laws of the Republic of Lat-
via and the European Union, the content analysis of the codes of
ethics of journalists and the analysis of the concept of mediation in
Latvia. A survey method - pilot study based on the opinion poll in
order to learn the opinions of managers at small companies, different
case studies and analysis of companies to ascertain the necessary
changes and problems related to risk and crisis management in Lat-
via so as to deepen the research and interviews with board managers,
lawyers, psychologists and communication experts at bankrupt and
other companies are included.

The duration and place of the research is from 2007-2018,
Latvia.

It is quite wide topic. The author chose to limit the research
and understand whether it is necessary to make amendments in risk
and crisis communication law or other existing laws in Latvia, which
is why different laws in Latvia were researched and compared to the
experience in EU and some other countries.
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Risk and crisis communication and the law were analysed
from the perspective of communication norms - rights, embargos,
bans and duties.

It is both possible and necessary to elaborate well-grounded
frameworks for risk and crisis communication in a juridical sense.
After analysing the law and the research results, the author develo-
ped general guidelines of juridical aspects of risk and communication
planning for companies in Latvia as well as recommended regulatory
changes.

The monograph consists of several parts - introduction, four
chapters, conclusions, and literature and resources. In the first chap-
ter the domino effect in risk and crisis communication is researched
in the context of management. The second chapter focuses on the
concepts of risk communication in the context of risk management
and legal constraints. The third chapter introduces crisis communi-
cation in the context of management and legal constraints. The fourth
chapter analyses the legal regulation of communication in different
laws in Latvia.



ANOTACIJA

Zinatniska monografija “Domino efekts riska un krizes komu-
nikacija. Vadiba un juridiskie aspekti” ir balstita uz promocijas darbu
“Domino efekta teorija un tiesiskais reguléjums: Riska un krizes ko-
munikacijas ietekme uz Latvijas uznémumiem”.

Monografijas meérkis ir izpétit to, cik liela méra Latvijas tie-
sibu aktu konteksta sazina ka uznémeéjdarbibas faktors ietekme riskus
un krizes situacijas Latvijas uznémumos, un ieskicét tiesiskas vadli-
nijas attieciba uz sazinu riska un krizes situacijas. Savukart meérkis
no praktiska viedokla ir identificét grozijumus, kas nepiecieSami
Latvijas likumos riska un krizes komunikacijas vadibas konteksta.

Merka sasniegSanai ir izmantotas dazadas metodes. Pieméram,
Latvijas Republikas un Eiropas Savienibas likumu satura analize, Zur-
nalistu etikas kodeksu satura analize un mediacijas jédziena analize
Latvija. Ir ieklauta aptaujas metode - eksperimentals pétijums, kas
balstits uz sabiedriskas domas aptauju, lai uzzinatu mazo uznémumu
vaditaju viedoklus, daZadu gadijumu izpéte un uznémumu analize, lai
noskaidrotu nepiecieSamas izmainas un problémas, kas saistitas ar
risku un krizu vadibu Latvija, lai padzilinatu pétijjumu - intervijas ar
valdes priekSsédéetajiem, juristiem, psihologiem un komunikacijas
ekspertiem bankrotéjusos un citos uznémumos.

Pétljuma ilgums un vieta ir no 2007.11dz 2018. gadam, Latvija.

Téma ir plasa, tapéc autore izvélgjas pétijumu norobezot un
saprast, vai ir nepiecieSams veikt grozijumus spéka eso$ajos norma-
tivajos aktos Latvija, tapéc tika pétiti dazadi likumi Latvija, tie sali-
dzinati ar pieredzi ES un daZu citu valstu pieredzi.

Riska un krizes komunikacija un likumi tika analizeti no ko-
munikacijas normu viedokla - tiesibam, embargo, aizliegumiem un
pienakumiem.



Ir gan iespéjams, gan nepiecieSams izstradat pamatotus ietvarus
riska un krizes komunikacijai juridiska nozimeé. Péc likuma un peéti-
jumu rezultatu analizes autore ir izstradajusi riska un krizes komu-
nikacijas planoSanas vadlinijas Latvijas uznémumiem, ka ari ieteicamas
izmainas normativajos aktos.

Monografiju veido ievads, Cetras nodalas, secinajumi, literatiiras
saraksts. Pirmaja nodala domino efekts riska un krizes komunikacija
tiek pétits vadibas konteksta. Otraja nodala uzmaniba tiek pievérsta
riska komunikacijas jédzieniem riska parvaldibas un juridisko iero-
bezojumu konteksta. Tresa nodala iepazistina ar krizes komunikaciju
vadibas un juridisko ierobeZojumu konteksta. Ceturtaja nodala tiek
analizéts komunikacijas tiesiskais reguléjums dazados Latvijas likumos.
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